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Save the Children believes that business has the potential to significantly improve the lives 
and rights of children. We believe that children and children’s rights are inextricably linked to 
business success and sustainability. Our goal is a world where business commits to respecting 
and supporting children’s rights through their core activities and operations.

Save the Children has been working for over 20 years to support business in their efforts 
to respect and support children’s rights. We have partnered with companies to address the 
root causes of child labour, developed programs for protection and education and also helped 
companies with supply chain challenges. In a global effort, Save the Children teamed up with 
UNICEF and the UN Global Compact to develop the Children’s Rights and Business Princi-
ples (CRPBs) The CRBPs are the first comprehensive set of principles that guide companies 
on the full range of actions they can take in the workplace, marketplace and community to 
respect and support children’s rights. 

Throughout all of our efforts, Save the Children has been a leader in supporting the meaning-
ful and ethical participation of children and young people. We recognize that respecting the 
views of children is not only a right and guiding principle as defined by the Convention on the 
Rights of the Child (CRC), but that the engagement of children can yield significant positive 
results for all stakeholders, including business.

With over 90 years of experience, Save the Children has supported the participation of chil-
dren in policy development, program implementation, advocacy, research, community building, 
monitoring and evaluation. We have listened to and worked with children in the home, com-
munity, school, workplace and in institutions. And now, we are pleased to take these experi-
ences and learnings and share them with business.

We want to inspire business to see children differently. Children are not merely the re-
cipients of services and aid, they are important stakeholders with unique perspectives and 
capable of bringing positive change to their communities. This guide, it is hoped, will hold the 
lamp up high enough to shine a light on what participation can look like and reveal why it is 
important to business. Through research evidence, resources and case studies, we hope to 
demonstrate the opportunities for action and the possibilities for meaningful change.

Sincerely,

_______________________

Elisabeth Dahlin, Secretary-General  
Save the Children Sweden 

Foreword
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About This Guide

“...it is important that businesses work...to better under-
stand human rights and the implications their actions have 
over people’s lives.”

Young person in Paraguay
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This guide serves to inspire businesses and civil 
society organizations (CSOs) interested in respect-
ing and supporting children’s rights and specifically, 
the child’s right to be heard as it relates to the ten 
Children’s Rights and Business Principles. 

It is hoped that businesses and CSOs will reference 
this guide for critical information relating to children’s 
participation. Throughout, readers will witness how 
important participatory standards (the Basic Require-
ments) apply to each of  the ten Children’s Rights and 
Business Principles. 

This document also provides helpful suggestions on 
how business, working with civil society, might create 
space and opportunity for children’s participation 
within each principle. Good examples of  how business 
has already engaged with children and young people 
are also included where appropriate. These are not 
exhaustive lists, suggestions or examples, but they can 
be used to inspire and initiate dialogue and planning. 

As outlined throughout the Children’s Rights and Busi-
ness Principles (CRBP), business interacts with children 
in a variety of  ways across society.1 As consumers, 
employees, future partners, future business leaders, 
and members of  the communities in which businesses 
operate: children matter to business.

OPPORTUNITY FOR PARTICIPATION

For each of  the 10 principles in this document, you 
will find a section entitled “Ideas for Creating Space 
and Opportunity for Participation”. These sections 
should serve as scenarios for businesses committed 
to protecting and realizing the rights of  children 
and working with civil society to engage children. 
To achieve this aim, businesses should partner 
with local, national and international organizations, 
various branches of  government, and other stake-
holders committed to respecting and supporting 
children’s rights.    

THE IMPORTANCE OF WORKING WITH 
CIVIL SOCIETY

Although this document presents potential scenarios 
for how business might create space and opportunity 
for children’s participation, it is crucial for all stake-
holders to understand the imperative role that civil 
society should play in these opportunities. Companies 

should always use third-party, expert facilitators in 
engagements with children. Ultimately, civil society 
should serve as the bridge between business and 
children, and should help broker and facilitate any op-
portunities for business to engage with children. Civil 
society can support consultations with children for 
business, and can help train and prepare employees 
and executives alike for engagement with children. In 
these and other ways, civil society can help business 
prepare, create space and develop opportunities for 
the participation of  children.

More generally, civil society can guide and work with 
business to monitor, enforce and advance children’s 
rights. Indeed, civil society can partner with business 
to help the latter identify ways business can protect 
and fulfill children’s rights, develop capacity for the 
advocacy of  children’s rights, and craft and execute 
strategies to raise the profile of  children’s rights in the 
community, nationally and even internationally. 

For an in-depth overview of  civil society’s important 
relationship with business as it pertains to children’s 
rights, we recommend that you refer to How to use 
the Children’s Rights and Business Principles: A 
Guide for Civil Society Organizations.2

KEY CONSIDERATIONS, CASE STUDIES  
AND RESOURCES

You will find three key requirements that business 
should take into consideration when engaging with 
children and young people under each principle. 
These recommendations are taken from the nine Ba-
sic Requirements for Effective and Ethical Children’s 
Participation, an important resource which we will 
look at in more detail in the following pages. Within 
each principle, we have highlighted three requirements 
to support learning and to demonstrate how they 
might be interpreted and applied. It is important to 
note, however, that all of  Basic Requirements should 
be considered whenever engaging with children and 
young people. 

This guide provides examples or “case studies” of  
how these principles have already been considered by 
a variety of  organizations. While not all of  these are 
business-specific examples, they should serve as inspi-
ration for businesses and CSOs interested in address-
ing the various principles within their work. There is a 
list of  ‘useful resources’ at the end of  the document, 
that might help point you in the right direction to-
wards additional reading and learning.
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Children’s rights and  
business principles
All business should...

1.  Meet their responsibility to respect children’s rights  

 and commit to supporting the human rights of children

2.  Contribute to the elimination of child labour, including  

 in all business activities and business relationships

3.  Provide decent work for young workers,    

 parents and caregivers

4.  Ensure the protection and safety of children in all  

 business activities and facilities

5.  Ensure that products and services are safe, and seek  

 to support children’s rights through them

6.  Use marketing and advertising that respect and  

 support children’s rights

7.  Respect and support children’s rights in relation to  

 the environment and to land acquisition and use

8.  Respect and support children’s rights in     

 security arrangements

9.  Help protect children affected by emergencies

10. Reinforce community and government  

	 efforts	to	protect	and	fulfil	children’s	rights
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Respecting and Supporting  
Children’s Rights is  
Good for Business

“Helping children will give a company publicity which 
will help them gain recognition and support from the 
community.”

Young person in Peru
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Respecting and Supporting  
Children’s Rights is  
Good for Business

There are clear benefits for businesses who respect 
and support children’s rights. A business, for example, 
that builds good will in the community, abides by the 
law, considers the families of  its workforce, develops 
a good human rights reputation, and recognizes the 
potential of  children as community members, con-
sumers and future employees and partners, will enjoy 
the rewards of  such commitment in both social and 
economic terms.3

GOOD WILL, COMMUNITY AND  
SUSTAINABILITY

Stability and sustainability are natural goals for busi-
ness. Indeed, these goals rely heavily on the stability 
and sustainability of  the community where business 
conducts its operations. Healthy and educated chil-
dren – who are not confounded by poverty, abuse and 
violence – become healthy and educated adults. These 
adults form a pool of  future workers and potential 
consumers from which business can tap into.

Likewise, business can support and respect the rights 
of  children by observing and obeying the rule of  law. 
In promoting the rule of  law within its operations, 
business can positively contribute to the health and 
well-being of  the community, while strengthening 
local economic activities.    

A business that has demonstrated a strong record 
regarding children’s rights has also, necessarily, shown 
a commitment to the needs and concerns of  the 
community. This commitment can only bolster its re-
lationship with various branches of  government, local 
and international civil society and non-governmental 
groups, and, of  course, with children themselves. 
These various stakeholders are crucial to business in 
terms of  future operations, legal and social licences 
and profitability.  

CREATING FAMILY-FRIENDLY ENVIRONMENT

By supporting and respecting children’s rights, busi-
ness can improve its own worker recruitment process 
and cultivate a positive and enduring relationship with 
both present and future members of  its workforce. 
The execution of  a clearly articulated child rights 
policy will demonstrate a commitment to children’s 
rights both inside and outside the confines of  the 
business itself. In this way, business can nurture a 
family-friendly environment.      

BUILDING A GOOD REPUTATION

When a business does not respect and support 
children’s rights or is complicit in child rights abuses, 
it runs the risk of  seriously damaging its reputation. 
This may be costly. Investors, for instance, may feel 
that a business’ failure in terms of  children’s rights 
might also indicate other systemic issues within the 
business’ corporate operations and affairs. Consum-
ers would likewise be wary of  purchasing a product 
or service from a business involved in a violation of  
children’s rights. Suppliers and other business partners 
might also reconsider working with a business whose 
children’s rights record is questionable. 

Conversely, a business that is actively respecting and 
supporting children’s rights would be attractive to 
consumers as well as to those investors, suppliers and 
other business partners committed to developing a 
socially responsible investment market.  

SEEING CHILDREN AS STAKEHOLDERS  
FOR BUSINESS

As consumers, prospective customers, users of  prod-
ucts and potential employees, children wield a signif-
icant influence on business. Considering children as 
consumers with purchasing power, discerning tastes 
and opinions, and a variety of  abilities and skill sets, 
it is in the best interests of  business to act in the best 
interests of  children. 
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What is Children’s Participation?

“Most parents fail to recognise that even as children we 
have something meaningful to say or contribute because 
often they don’t take our views seriously.”

14 year-old girl in Zambia
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Children have the right to be heard in all matters 
affecting the child. Around the world, children have 
constructively influenced laws, policies, services, and 
important decisions and decision-making processes. 
Children are advocates, campaigners and contributors 
to various important social, political and economic 
discussions at different levels of  government. They 
are also meaningfully involved in programme and 
project development, education and awareness-raising 
initiatives, and community-building efforts.

Decisions about children are crafted and decided 
upon within various settings and for many different 
purposes. Children can and should participate in these 
decision-making processes across different contexts 
including: within the family; in alternative care; in 
health care; in education; in the community; in the 
workplace; in national and local government; in chil-
dren’s rights monitoring and implementation; in civil, 
criminal or family court proceedings; and within the 
juvenile justice system. 

Business is, of  course, yet another actor in the various 
settings where decisions about children and young 
people are made. With this in mind, business can pro-
vide opportunities and space for children and young 
people to safely voice their views.    

THE RIGHT TO BE HEARD

To further understand children’s participation, it is 
necessary to explore the United Nations Convention 
on the Rights of  the Child (CRC). The CRC recog-
nizes the human rights of  all children, every girl and 
boy, everywhere in the world. It is the most univer-
sally accepted human rights convention in history. 
Enshrined within the CRC are a variety of  rights for 
children, including civil, political, economic, health, 
welfare, protection, cultural, legal and education 
rights. Rights specifically relating to ‘participation’, 
can also be found within the CRC (see articles 12, 13, 
14, 15, 16 and 17).

Article 12 of  the CRC – the child’s right to be heard 
– is the fundamental tenet for children’s participa-
tion and one of  four guiding principles of  the CRC. 
Children are not, as the CRC explains, simply “passive 
recipients” to be cared for by adults, but are instead 
rights holders with a voice, and entitled to take part in 
decisions that affect them.4

In June 2009 the Committee on the Rights of  the 
Child adopted a General Comment on the Right of  the 
Child to be Heard. This document discusses how Arti-
cle 12 of  the CRC should be interpreted and fulfilled.5

The General Comment outlines Article 12 and 
explains how children’s participation should really be 
understood. First, the article states that there should 
be no minimum age in order for children to partic-
ipate and that all children – regardless of  age, sex, 
culture, religion, background, or other status – should 
be heard/listened-to as soon as they are able to 
express their views. Moreover, while participation is a 
right, it is not a duty. In other words, children should 
not be forced to participate. Those children wishing 
to participate, however, should be given enough time 
and proper support to develop and voice their views. 

Article 12 also asks adults to take the views of  children 
seriously. Children should be able to see how their 
views affect change. Children should also be able to 
decide how they wish to participate. This means that 
children should have a say in the manner in which they 
express themselves, and whether they wish to partici-
pate by themselves or through a representative. 

Reviewing the CRC can sharpen businesses and 
CSOs understanding of  the importance of  children’s 
participation to the development and general well-be-
ing of  children. And working in concert with CSOs, 
businesses can provide opportunities and space for 
children and young people to safely voice their views 
in all contexts related to the Children’s Rights and 
Business Principles.    

Article 12 Of The United Nations 
Convention On The Rights Of The 
Child
1. States Parties shall assure to the child who 
is capable of forming his or her own views the 
right to express those views freely in all matters 
affecting the child, the views of the child being 
given due weight in accordance with the age and 
maturity of the child.

2. For this purpose the child shall in particular be 
provided the opportunity to be heard in any judi-
cial and administrative proceedings affecting the 
child, either directly, or through a representative 
or appropriate body, in a manner consistent with 
the procedural rules of national law. 
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Why Children’s Participation?

“…not just listen or read what we say, but 
take it into account.”

Girl in Costa Rica
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Businesses and CSOs who are trying to act in the 
best interests of  the child and who are committed 
to respecting and supporting children’s rights must 
seriously consider the views of  children. Such consid-
eration can yield several positive benefits not only for 
the child, but also for the family, the community and 
for business too. 

BUSINESS SHOULD LISTEN TO CHILDREN 
FOR THE SAKE OF BUSINESS

Businesses that listen to children will enjoy benefits in 
real business terms. 

By listening to the needs, opinions and suggestions 
of  young workers, for example, businesses can avoid 
large staff  turn-over and attract a higher-quality, more 
motivated workforce. Young workers who are toil-
ing for a socially-conscious company will naturally 
feel more committed to their work knowing that it is 
meaningfully adding value to the society in which they 
live. A motivated workforce translates into a more 
efficient workforce, thus reducing production costs. 

Businesses that listen to children might also better 
manage risks at all levels. Such attention to risk will 
certainly reduce incidents of  child-rights violations 
and will likewise reduce negative media attention.

Businesses that listen to children will be better po-
sitioned to improve their brand. As more and more 
customers actively seek out those companies who 
offer socially-responsible products and services, brand 
reputation is increasingly becoming central to success.    

Businesses that listen to children will be better 
informed about the immediate community in which 
they operate. In this way, business can sharpen its 
social development investments, rendering them more 
effective. Cultivating a dialogue with children and 
young people will help business develop and realize 
its sustainability goals. Investing in children is, after 
all, the ultimate definition of  sustainability.

BUSINESS SHOULD LISTEN TO CHILDREN 
FOR THE SAKE OF CHILDREN

Participation in decision-making processes can help 
raise children’s confidence, nurture their reasoning 
capabilities, and develop a respect for and understand-
ing of  others.  These attributes serve the community 
and the businesses operating therein. Participation 

will also improve the process itself, producing better 
decisions and results for everyone. 

Children Influencing Decisions
Children know a lot about their own lives. This im-
portant information is vital to all decisions that will 
affect the lives of  children. When provided an oppor-
tunity, children have shown that they can positively 
contribute to decisions affecting them. Around the 
world, children have already constructively influ-
enced laws, policies, services, and important decisions 
and decision-making processes. Children have been 
advocates, campaigners and contributors to various 
important social, political and economic discussions 
at different levels of  government. They have also 
been meaningfully involved in programme and project 
development, education and awareness-raising initia-
tives, and community-building efforts. The input of  
children has strengthened solutions.

Protection
Empowered children are also more aware and in-
formed, and therefore better protected against 
violence, exploitation, abuse, disease, and a variety 
of  other issues. This empowerment allows children 
to challenge dangerous situations and to seek appro-
priate support when required. Moreover, listening to 
children will help to expose incidents of  violence, 
exploitation and abuse.

Civic Responsibility
Participation also contributes to a culture of  respect 
and promotes civic engagement and active citizenship. 
Children who have gained the confidence of  working 
and negotiating with others, and who have been active 
in children’s groups, NGOs and other organizations, 
are likely to have a strong sense of  civic responsibil-
ity and a sound understanding of  democracy. These 
children will therefore be more engaged in their own 
communities and will also be more likely to hold gov-
ernments and other duty-bearers to account. These 
sorts of  informed and engaged citizens will add to a 
strong and healthy community, which is truly good 
for business. 
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Approaches to  
Children’s Participation

 “My expectations from the company is that they 
should create opportunity for work and that should 
be safe and non-hazardous.”

13 year-old girl in Bangladesh
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There are three general approaches to children’s 
participation: consultative participation, collaborative 
participation and child-led participation. These ap-
proaches offer various ways for children to influence 
decisions that affect them. Each approach is different 
in terms of  child participation, which therefore results 
in different degrees of  empowerment for the children 
involved. All of  the approaches, however, are valid 
and may be suitable – and effective – depending on 
the circumstances.6

CONSULTATIVE PARTICIPATION

Consultative participation is an approach that is 
adult-initiated, adult-led and adult-managed. Essen-
tially, it is a process for adults to find out children’s 
views in order to better understand and access 
information on the latter’s lives. While this particular 
approach values the expertize children possess, it does 
not allow for the sharing or transferring of  deci-
sion making processes to the children themselves.7 
In other words, the consultative approach lacks the 
possibility for children to control potential outcomes. 
This approach can, however, be effective in ensuring 
that the child’s view is considered in decision making 
processes including legislation development and the 
crafting of  policies and services. It can also be useful 
in the case of  decisions that affect individual children 
in the context of  the family, the healthcare system, 
education, or judicial and administrative proceedings.

COLLABORATIVE PARTICIPATION

Collaborative participation is an approach that allows 
for greater partnership between children and adults. 
This approach, like the consultative one, is adult-ini-
tiated, but it does empower children to influence and 
challenge both the outcome and the process itself. 
Importantly, the collaborative approach affords chil-
dren the opportunity to participate at any stage of  a 
decision, initiative, project or service.8 With a share in 
the decision-making, children might: be engaged in the 
designing and undertaking of  research and policy de-
velopment; find representation in board rooms and on 
committees; be given the opportunity to identify rele-
vant research questions and to help develop method-
ologies; and be involved in future developments where 
they might witness how their input affected change.

CHILD-LED PARTICIPATION

Child-led participation is an approach that is wholly 
led by children. While adults may serve as facilitators, 
resource-providers, technical assistants or child pro-
tection workers, children ultimately control and direct 
the process. In the child-led approach, children identi-
fy the issues of  concern, run various activities and ad-
vocate for their rights by themselves. Children might 
initiate action as individuals or as a constituency to, 
among other things, address/redress various issues, 
analyse existing policies and legislation, and advocate 
for and raise awareness about children’s rights.    
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The Basic Requirements  
for  
Children’s Participation

“Do not take advantage of us, we ask you 
to be responsible. Do not support us be-
cause you feel pity for us; instead support 
us because we deserve it. We purchase your 
products and services, but we ask you to 
invest in our development. We do not want 
gifts; we want you to be responsible.”

Young person in Peru
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Save the Children developed seven practice standards 
for children’s activities (2005). These provided the 
basis for the nine practice standards known as the Ba-
sic Requirements for Effective and Ethical Children’s 
Participation. These were adopted into a General 
Comment on Article 12 of  the United Nations Con-
vention on the Rights of  the Child (UNCRC).9

These requirements are essential in ensuring effective, 
ethical, systematic and sustainable children’s participa-
tion. The nine Basic Requirements can be in inter-
preted within the context of  the following general 
principles derived from the CRC:

• Measures should be put in place to encourage and 
facilitate children’s participation in accordance with 
their age and maturity.

• Participation should promote the best interests of  
the child and enhance the personal development of  
each child.

• All children have equal rights to participation with-
out discrimination.

• All children have the right to be protected from 
manipulation, violence, abuse and exploitation.

Business needs to ensure that any endeavours that are 
undertaken with young people are safe, child-friend-
ly and child-sensitive. The sharing of  ideas between 
young people and adults must be based on mutual 
respect and the process of  supporting the partici-
pation of  children must be authentic, inclusive and 
meaningful, and should take into account the evolving 
capacities of  children. 

Business should always collaborate with profession-
als who work with children and who are familiar 
with child participation to broker their relationship 
with any potential young participants. Representa-
tives from an individual business who are engaging 
with children should be aware of  general standards 
of  working with children.10 Child clubs and child-led 
clubs (organizations that are run for and by children) 
are ideal access points. Likewise, parent-teacher 
associations are institutionalized structures that can 
serve as useful liaisons to children’s participation. 
Finally, international, national and community-based 
non-governmental organizations (NGOs) working 
on children’s issues can also prove useful in connect-
ing business to children.

Depending on the context, additional consideration 
should be given to ensuring the participation of  
all children including younger children, indigenous 
children, children with disabilities and other vulner-
able children. Professionals who work with chil-
dren – including social workers, child rights experts, 
teachers, childcare providers, etc. – will be vital in 
accessing these children and also developing appro-
priate methodologies.  

Below is a brief  overview of  each of  the nine Basic 
Requirements. It is important to note that all 9 of  
these basic requirements should be applied in any ef-
fort to support children’s participation.  Sample ques-
tions that address these considerations are provided at 
the end of  this section.

Basic Requirements For Children’s Participation: 

1.  Transparent and Informative

2.  Voluntary

3.  Respectful

4.  Relevant

5.  Facilitated with Child-Friendly Environments  and Working Methods

6.  Inclusive

7.  Supported by Training for Adults

8.  Safe and Sensitive to Risk

9.  Accountable
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THE BASIC REQUIREMENTS IN  
MORE DETAIL

1. Transparent and Informative
Children must be given information about their right 
to participate in a child-friendly and accessible format. 
The information should include how they will be able 
to participate, why they have been given the opportu-
nity to participate, the scope of  their participation and 
the impact that their participation may have.

This means that children’s participation has a clear 
purpose and children understand what impact they 
may have on decision making. Crucially, children 
must agree with the goals and targets associated with 
their participation. The roles and responsibilities of  
those adults involved should also be clear and well 
understood.

2. Voluntary
Children must be able to choose whether or not they 
would like to participate and must be informed and 
able to withdraw from activities at any time. Children 
must not be coerced into participating or expressing 
their views.

Children should be given due time to consider their 
involvement and should be able to freely provide in-
formed consent. Other commitments such as school 
and work should be afforded careful consideration by 
those organizing the event/process.

3. Respectful
Children should be treated with respect. Children 
should also be provided with opportunities to express 
their views freely and to initiate ideas. Business should 
also respect and gain an understanding of  the family, 
school and cultural contexts of  children’s lives.

Processes involving child representatives should be 
based on principles of  democracy. By extension, the 
process should, at all times, be inclusive and non-dis-
criminatory. Instead, the experience should build 
self-esteem and confidence, and children should come 
away feeling that they have positively contributed to the 
process. Business involved in these processes should 
respect and attach due weight to children’s views.

4. Relevant
Participation should build on children’s own knowl-
edge and should be focused on issues which are 
relevant to their lives and to the local context.

Activities that children are involved in should be of  
real relevance to their experiences, knowledge and 

abilities. The participation approach utilized in a given 
situation should be built on local knowledge and prac-
tices. Participation should be calibrated to particular 
abilities and interests of  the children involved.

5. Facilitated with Child-Friendly Environments 
and Working Methods
Child-friendly approaches should be used to ensure 
that children are well prepared for participation and 
are able to contribute meaningfully to activities. This 
means that all processes and information related to 
the event should be presented to children in language 
that is accessible and understandable. Children also 
need to feel that they can participate in a decision 
making process in a safe, secure and confidential 
environment where they feel protected, respected and 
recognized. The child-friendly approach also means 
that participation methods should be designed or 
adapted to children’s different ages and abilities.

Quality participation needs to be supported with 
proper resources and planning. The methods involved 
should be developed in partnership and/or in con-
sultation with children. Any venue that is hosting a 
child participation event should be child-friendly: safe, 
secure and accessible to children with disabilities. 

6. Inclusive
Children’s participation must provide opportunities 
for marginalized children to be involved and should 
challenge existing patterns of  discrimination. Business 
and facilitators must be sensitive to the cultures of  all 
children participating.

Business and facilitators need to ensure the equal 
treatment of  an individual young person irrespective 
of  age, race, colour, sex, language, disability, religion, 
political or other opinions; national, social or indige-
nous origin; and property, birth or other status. Partic-
ipation – by its very nature – challenges and responds 
to existing patterns of  discrimination. At all times, all 
children have the same rights. 

7. Supported by Training for Adults
Anyone supporting children’s participation must have 
the knowledge and capacity to facilitate meaningful 
child participation. This may involve training and 
preparation prior to engaging children in activities, as 
well as ongoing support as required.

All facilitators should be sensitized to children’s par-
ticipation and should understand its importance. By 
extension, they should be provided with appropriate 
training and tools regarding participatory practice. 
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8. Safe and Sensitive to Risk
Adults working with children have a duty of  care. 
They must take every precaution to minimize the risks 
to children of  abuse and exploitation and any other 
negative consequences of  participation.

There is perhaps no more crucial aspect to children’s 
participation than the protection rights of  children. 
Children involved in participation work should be 
made aware of  their right to be safe from abuse and 
they should know where to go for help if  they need 
it. Skilled and knowledgeable professionals should be 
available to address and coordinate child protection 
issues during the participation process. Organizers 
should have a detailed child protection strategy and 
should consider all of  the applicable safeguards to 
minimize risks and prevent abuse. Consent should 
be obtained for the use of  any information provided 
by children. Information identified as confidential 
should be safeguarded at all times. A formal com-
plaints procedure should be set up to allow children 
involved in participatory activities to safely make 
complaints in confidence. Information about the 
procedure should be available in relevant languages 
and formats. No photographs, videos or digital im-
ages of  a child should be taken or published without 
that child’s explicit consent. Finally, those responsi-
bilities relating to liability, safety, travel and medical 
insurance should be clearly delegated and effectively 
planned for in advance. 

9. Accountable
Following their participation, children must be pro-
vided with feedback and/or follow-up. It is impor-
tant that children know how their views have been 
interpreted and used, and how they have influenced 
any outcomes. Wherever appropriate, children should 
be made aware of  how they may be involved in fol-
low-up processes and activities.

Children should be involved in the participation pro-
cess at the earliest possible stage. All children involved 
in the process should receive quick and clear feedback 
on their involvement, their impact, the outcomes 
and possible next steps. Likewise, children should be 
encouraged and supported in sharing their partici-
pation experiences with peer groups, and with their 
local communities and other organizations. Finally, 
children should be asked about their satisfaction with 
the participatory process itself  and they should be 
encouraged to share their views on how the process 
might be improved.
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Principle 1 
Respect and Support  
Children’s Rights
“All business should meet their responsibility to respect children’s rights 
and commit to supporting the human rights of children.”
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THE PRINCIPLE IN BRIEF

Principle 1 calls on business to respect children’s 
rights and commit to supporting the human rights 
of  children. This principle is, in many ways, an 
overarching theme of  the CRBP and outlines two 
distinct responsibilities for businesses. First, the 
principle addresses actions that a business should 
undertake to respect and uphold children’s rights. 
Simply put, businesses should take action to prevent 
violations of  children’s rights and avoid actions that 
negatively impact the lives and rights of  children. 
Secondly, the principle calls on businesses to sup-
port children’s rights by actively promoting, advanc-
ing and safeguarding the rights of  children. In this 
way, businesses can be a positive force for children 
and their rights.  

RESPECT

Businesses should do their utmost to respect chil-
dren’s rights. Should a violation of  children’s rights 
occur, a business should respond to and address 
any adverse impact it incurred on children and their 
rights. The violation of  children’s rights can hap-
pen on a business’ premises during its day-to-day 
operations. Yet, violations can occur throughout a 
business’ value chain, from production through to 
distribution, delivery and use. Regardless of  where 
the violation occurs, a business should quickly re-
spond to it, monitor and track the effectiveness of  its 
response, and communicate externally on its efforts 
to address the issue. 

Policy Commitment
Businesses should adopt a clearly articulated chil-
dren’s rights policy. This could be done formally in 
a written policy commitment. Such a policy could 
spell out the expectations regarding children’s rights 
that a business has of  its employees, partners, or 
any other person or entity involved in its operations. 
Such a policy should be widely publicized and be 
made available to everyone who is likely to be di-
rectly impacted. Having children’s rights written into 
a business’ own internal policy will demonstrate a 
commitment to children and their rights both inter-
nally and externally. 

Four General Principles of  the CRC
In framing a children’s rights policy commitment, 
businesses should be familiar with the four general 
principles at the core of  children’s rights that are 
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outlined in the Convention on the Rights of  the 
Child. These are: 

• the best interests of  the child; 

• non-discrimination; 

• children’s participation; 

• survival and development. 

These entitlements should be reflected within all pol-
icies and processes crafted by business, as discussed 
in the Guiding Principles on Business and Human 
Rights. The latter is an international instrument aimed 
at addressing the adversarial impact business activities 
have on human rights.11

Due Diligence
A policy commitment, however, is meaningless if  its 
tenets are not observed. A business’ human rights 
due diligence is therefore crucial to help identify and 
assess the actual and potential adverse impact of  its 
operations, products or services on children’s rights. 
This means that a business should determine how it 
has affected the lives and rights of  children through 
its actions and operations in the workplace, market-
place and community. Moreover, the organic nature 
of  children’s rights requires businesses to continually 
take stock of  their due diligence processes. Potential 
risks to children and their rights may change over 
time, therefore a business’ approach to its due dili-
gence processes should be fluid and ongoing. 

Remediation
Businesses should take action to address any viola-
tion of  children’s rights that they may have caused 
– directly or indirectly – throughout the course of  
their operations. To facilitate the remediation pro-
cess, businesses should introduce child-sensitive and 
child-friendly grievance mechanisms. Such a mecha-
nism could provide an opportunity for all concerned 
stakeholders to address issues or potential issues, 
while affording the opportunity for children to safely 
voice their concerns about the adverse impacts they 
feel business may have had on their lives and rights. 

SUPPORT

Beyond respecting the rights of  children, businesses 
can make a sincere and meaningful commitment by 
supporting children’s rights through their core busi-
ness activities and business relationships. These pro-
active roles include, but are not limited to, philan-
thropy, social investment, public policy engagement, 

coordinating joint efforts with governments and 
other stakeholders, and, perhaps most importantly, 
children’s rights advocacy. While businesses strive to 
ensure that their operations do not incur a negative 
impact on the rights of  children, they should also 
be a champion for children’s rights throughout their 
operations and through promotional and children’s 
rights awareness-raising initiatives.
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GOOD PRACTICE EXAMPLES

 
Children Monitoring their Rights
Many children have been involved in monitoring and evaluation processes. Children 
have, for instance, been involved in monitoring and evaluating their country’s implemen-
tation of  the Convention on the Rights of  the Child. Children prepare reports and sub-
mit their findings to the Committee on the Rights of  the Child for their consideration 
during country reviews and reporting. These children have been engaged through focus 
group discussions, consultations, surveys, questionnaires and also – and importantly – 
through child-led projects. 

 
Meaningful Child Participation and Child-Friendly Services in South Asia
Since 2010, a regional network in South Asia has regularly brought children, govern-
ments and other adults together to work towards ending violence against children in 
that region. With child participation in the foreground, young participants are signifi-
cant agents involved in discussing and solving problems, including the issue of  quality 
‘child-friendly services’. Specifically, participating young people recommended that 
child-friendly services should be in line with the Convention on the Rights of  the Child 
and with international and national laws. Moreover, the young participants recommend-
ed that services should always be in the best interest of  every child for their survival 
and development, should be non-discriminatory and accessible, ensure safety, security 
and confidentiality to engender an environment where children feel loved, protected, 
respected and recognized, and should ultimately afford space and opportunity for chil-
dren to participate in decision making processes. These crucial recommendations can be 
considered by anyone involved in the development of  child-friendly services, including 
the development of  grievance mechanisms.

 
Grievance Mechanism in Bangladesh
For another compelling example, see Principle 3 for the establishment of  a grievance 
mechanism at an international sportswear company’s supply factories in Bangladesh. 
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IDEAS FOR CREATING SPACE AND OPPORTUNITY FOR PARTICIPATION

Business can create spaces and opportunities for children’s participation in several areas 
relating to Principle 1. Here are a few ideas: 

 
Due Diligence – Consultations with Children
A business’ ongoing process for assessing its actual and potential human rights impact 
cannot be done without children and young people. Further, business can work together 
with children to monitor and track the effectiveness of  the business’ responses in order 
to verify whether or not an adverse impact on children’s rights has been addressed. 

As explained earlier, civil society should serve as the bridge between business and 
children, and should help broker and facilitate any opportunities for business to engage 
with children. Civil society can support consultations with children to help business fully 
assess and monitor its human rights impact. These consultations could include personal 
interviews, surveys and/or questionnaires, provided they meet the basic requirements 
for ethical child participation.12

 
Policy Commitment
Business should consider working together with children to define, develop or update 
its policies and codes of  conduct. Working together with civil society, consultations with 
young people could help business to better incorporate and cultivate respect for chil-
dren’s rights within these policies. These consultations could include personal interviews, 
surveys and/or questionnaires, provided they meet the basic requirements for ethical 
child participation.

Access to information is vital when supporting children’s participation. Existing policies 
and codes of  conduct should be made accessible to children and young people. The lan-
guage and format should be child-friendly and children should be made aware (through 
training and the development of  child friendly versions) that they exist and how to 
reference or access them. 

Policies should themselves reinforce the commitment to respect and support the child’s 
right to be heard, as defined in Article 12 of  the Convention on the Rights of  the Child, 
and define measures the business will take to realize this right.

 
Operational Level Grievance Mechanisms
Businesses could introduce operational level grievance mechanisms that are accessible 
to children who wish to lodge complaints or concerns about a potential breach of  their 
rights that a given business may have caused or contributed to. A grievance mechanism 
is a tool that will allow children to safely voice their concerns about adverse impacts that 
business may have had on their rights. It will also help business to better identify and 
redress any adversarial impact that a business may be causing to children’s rights. In this 
way, a grievance mechanism will serve business in both its human rights due diligence 
processes and in its remedial efforts. These mechanisms should be safe, child-friendly, 
child-sensitive, confidential, age-appropriate, gender and disability sensitive, well-publi-
cized and accessible to children, their families and/or their representatives.13
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THREE KEY CONSIDERATIONS

While all of  the Basic Requirements should be considered whenever engaging with 
children and young people, here are three key examples of  how business might apply 
specific requirements to this particular principle. 

 
Child-Friendly Environments/Working Methods
Children and their families and/or representatives who wish to utilize the grievance 
mechanism will be able to do so in a safe, child-friendly, child-sensitive, confidential, 
age-appropriate, gender and disability sensitive and accessible environment. 

Those children engaged for the purposes of  policy development or due diligence 
consultation will likewise be participating in a child-friendly and child-sensitive envi-
ronment. This means that businesses should ensure that meaningful child participation 
will occur in a safe, secure and confidential environment where children feel protected, 
respected and recognized. 

All information relating to the process/event should be presented to children in lan-
guage that is accessible and understandable. Finally, this child-friendly approach also 
means that participation methods should be designed or adapted to children’s different 
ages and abilities.

 
Safe and Sensitive to Risk
Business has ensured that children will feel safe when participating and that they will 
know who to talk to or where to go if  they feel unsafe or at risk for participating in a 
given process. 

Business has taken measures to ensure the confidentiality of  children wishing to lodge com-
plaints, and future risk of  harm coming to the child has been considered and eliminated.

 
Accountable
Whether participating in the development of  a human rights policy, a due diligence 
consultation, or lodging a complaint at an operational level grievance mechanism, 
children’s views and suggestions will be seriously considered. Business will do its utmost 
to provide participating children with feedback. Participating children will witness how 
their input affected the development of  a particular policy, or in the case of  grievances, 
they will see what steps business have taken to redress the potential adversarial affects 
that were identified.



28

Principle 2 
Elimination of Child Labour
“All business should contribute to the elimination of child labour,  
including in all business activities and business relationships.”
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THE PRINCIPLE IN BRIEF

Principle 2 calls upon business to respect the Interna-
tional Labour Organization’s Declaration on Funda-
mental Principles and Rights at Work. Importantly, 
the principle calls on business to contribute to the 
elimination of  child labour. To achieve this end, busi-
ness should not employ or use children in any type 
of  harmful child labour. Business should also help 
to find or generate decent work for adult household 
members, and establish sound age-verification mech-
anisms throughout its value chain to avoid incidents 
of  child labour. Principle 2 also calls on business to 
protect children and young people from harmful, 
hazardous or exploitative work.  

As also outlined in this principle, business should 
work with governments and other various social 
partners to promote education and to ultimately 
address the root causes of  child labour. By extension, 
business should endeavour to raise awareness about 
the issue and should engage with other stakeholders 
in programmes and initiatives aimed at the elimination 
of  child labour.  
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GOOD PRACTICE EXAMPLES

 
Fighting Trafficking in Children
36 working children from the African Movement of  Working Children and Youth met 
in 2003 to discuss the issue of  trafficking in children in West Africa. The initiative was 
supported by PLAN, UNICEF and Save the Children Sweden. The meeting resulted in 
an action plan to fight trafficking. Children involved in the initiative subsequently sensi-
tized many communities to the risks involved with the issue of  trafficking. As a result, 
many villages have since developed community-based and child-inclusive initiatives for 
the reintegration and rehabilitation of  trafficking victims. Governments, civil society and 
members of  the various communities involved now recognize these working children 
as key actors in the fight against trafficking. Their efforts have also increased the under-
standing of  children’s participation in West Africa.

 
Eradicating Sex Trafficking of  Children
Beginning in 2009, an international cosmetics company joined forces with an interna-
tional NGO (ECPAT) to implement a campaign aimed at eradicating sex trafficking of  
children and young people. This award-winning initiative was noted for its use of  child 
participation. Young advocates, as part of  a youth network, played a central role to raise 
awareness and reach out to their peers in local schools and shelters. The campaign has 
raised public awareness about sex trafficking of  children and young people, and, through 
fundraising and educational initiatives, continues to positively impact the profile of  this 
important issue.
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IDEAS FOR CREATING SPACE AND OPPORTUNITY FOR PARTICIPATION

Business can create spaces and opportunities for children’s participation in several areas 
relating to Principle 2, here are some suggestions:

 
Create Opportunities to Hear the Voice of  Child Labourers
A business meaningfully engaged in eradicating child labour could benefit from creating 
opportunities to hear from child labourers themselves. Such engagement could assist 
business in better understanding the complexity of  child labour issues while helping it 
to develop and realize sustainable solutions. These fact-finding and experience-sharing 
encounters could also help inform internal policy while giving form to other initiatives 
aimed at combatting child labour throughout the value chain. Such opportunities – 
provided they meet the basic requirements of  child participation – could take the form 
of  questionnaires, surveys, personal interviews or through liaising with civil society via 
working children’s movements, children’s clubs and/or child-led organizations that have 
experience with the issue of  child labour.14

 
Education and Training
In terms of  combating the root causes of  child labour, business might consider part-
nering with civil society to engage with children and young people and to help iden-
tify the greatest needs within the community. Businesses interested in investing in the 
education of  young people in the community could hear from children as to what the 
latter believes are the more sustainable solutions (e.g., on-site classrooms for children of  
its employees v. the rehabilitation of  existing schools in the community). Children and 
young people can likewise work with business to identify the various skills and necessary 
training required for future employment. To assess the greater human and economic 
development of  young people and the community, business could engage with children 
and young people through questionnaires, surveys, interviews or through liaising with 
civil society via schools, children’s clubs and/or child-led organizations.

Raising Awareness Together with Children and other Stakeholders
Business can engage with children on the eradication of  child labour by liaising with 
civil society via NGOs, children’s clubs and/or child-led organizations that are actively 
raising awareness about child labour and the multifarious issues surrounding it. Such 
engagement could take the form of  supporting media campaigns, funding community 
information sessions or subsidizing knowledge-sharing seminars in the community and 
school, together with children. Business can help observe and promote national and 
international labour laws and regulations, the legal minimum age for work, the establish-
ment of  age-verification mechanisms, and ultimately draw attention to the root causes 
of  child labour.      
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THREE KEY CONSIDERATIONS

While all of  the Basic Requirements should be considered whenever engaging with 
children and young people, here are three key examples of  how business might apply 
specific requirements to this particular principle.  

 
Voluntary
Child labour comes with a series of  sub-issues that further complicate many people’s 
understanding of  the core issues. With this in mind, business should ensure that chil-
dren’s participation in any of  the opportunities described above will be voluntary. In 
other words, working children – though they may feel obliged to do so – should not be 
forced to participate in a survey, questionnaire or interview, and they should know that 
they can withdraw from any of  the activities at any time. In this instance, civil society 
can play an important role in assuring child representatives that their participation really 
is voluntary and that they will not be punished for withdrawing.

 
Respectful
Children’s own time commitments (including working children) should be considered 
and business should reflect on local values, cultural practices and sentiments when 
working with children. Working children in particular, will likely have various commit-
ments to attend to. Participation in an event, then, should not put undue stress on the 
participants and their time. Business should also be mindful to not ask child participants 
to engage in any activity that might go against the customs and values of  the commu-
nity. Child participants should feel comfortable and assured that participation will not 
put them in harm’s way or encourage ridicule from members of  the community or their 
own family. 

 
Supported by Training for Adults
Business should consider liaising with civil society. In particular, business should consult 
a child participation expert, child led organizations or a NGO representative that is fa-
miliar with child-friendly standards and procedures, and also those who are familiar with 
the issue of  child labour. By extension, business might also consider, if  possible, liaising 
with a working children’s movement. 
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“One of the rules that all companies should follow before 
establishing themselves in an area is to “see” if they will 
not have a negative impact on the lives of people living 
around the place they have chosen.” 

16 year-old in Senegal
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Principle 3 
Decent Work
“All business should provide decent work 
for young workers, parents and caregivers.”
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THE PRINCIPLE IN BRIEF

Principle 3 calls upon business to provide decent le-
gal, safe, unforced and age-appropriate work for those 
children who are above the legal minimum age for 
work. Business should also be responsive to the vul-
nerability of  young workers above the minimum age 
for work. In this respect, business should adopt and 
endorse policies that protect children from hazardous 
or dangerous work, night shift work, discrimination, 
corporal punishment, violence and abuse, sexual and 
otherwise. Further to this, business should provide 
effective remedial measures (including grievance 
mechanisms) for young workers whose rights may 
have been compromised. 

Business should also respect the core labour rights 
of  young workers including, but not limited to, the 
freedom of  association and the right to collective bar-
gaining. By extension of  this, business should work 
with trade unions that might elect a young representa-
tive or steward to monitor the working conditions of  
young people.    

This principle also asks business to consider the pro-
vision of  relevant vocational training and educational 
programmes designed for young workers. Quality 
training and educational initiatives are crucial to the 
good development of  young people.

Finally, Principle 3 calls on business to provide decent 
work to support men and women in their roles as 
parents or caregivers. 



36

 
GOOD PRACTICE EXAMPLES

 
The Concerned for Working Children 
For over thirty years, The Concerned for Working Children has positively contributed to 
several children’s rights initiatives. The Nobel Peace Prize nominated organization has 
been deeply involved in empowering working children. In 1990, for instance, the organ-
ization facilitated the creation of  Bhima Sangha, a union of  working children with over 
13,000 members. The union has taken actions to protect members from employer abuse, 
drawn attention to safety violations, and lobbied local governments on environmental 
issues affecting workers.  

 
Grievance Mechanism in Bangladesh
In 2005, an international sportswear company liaised with a Bangladeshi NGO to devel-
op an access point for grievances within the former’s local supply factories. The NGO 
had already, through initiatives such as introducing daycare services in the factories, 
cultivated a relationship of  confidence with workers and management. By engaging with 
this NGO, the business in question successfully provided a trusted access point where 
workers – including young workers – could safely and confidentially air these grievances. 

   

Center for Child-Rights & Corporate Social Responsibility (CCR CSR)
Since 2009, the Center for Child Rights and Corporate Social Responsibility in China 
has been advising businesses on children’s rights. Through its experience and expertise, 
this social enterprise has been helping businesses make permanent improvements in 
the lives of  children and young people, including young workers. CCR CSR provides 
training for young workers with the objective to support social progress and to create 
an enabling and positive work environment for young workers. The workshop assists 
young workers to better understand where they fit in the organization and improve their 
communication and interpersonal skills so that they can more effectively communicate 
within the organization. Program topics include: rights and responsibilities, work/life 
balance, communication skills, workplace etiquette and teamwork.
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IDEAS FOR CREATING SPACE AND OPPORTUNITY FOR PARTICIPATION

Business can create spaces and opportunities for children’s participation in several areas 
relating to Principle 3, here are some suggestions:

 
Training Workshops
Establishing training workshops is one strong and effective way that business could 
engage young people with regards to Principle 3. These workshops could help empower 
young participants with the necessary tools and training required for those positions that 
might be available in the workforce. Moreover, by virtue of  working together in defin-
ing, developing and engaging in such workshops, both business and young people could 
together articulate a clearer understanding of  the core labour rights of  young workers 
and, more broadly, children’s rights.

 
Establish Grievance Mechanisms for Young Workers
Together with children and civil society, business should develop and implement oper-
ational level grievance mechanisms for young workers who wish to lodge complaints 
or concerns about a potential breach in their rights that business may have caused. A 
grievance mechanism is a tool that will allow young workers to safely voice their con-
cerns about adverse impacts that business may have had on their rights. It will also help 
business to better identify and redress any adversarial impact that they may be causing to 
the core labour rights of  young workers or to children’s rights in general.16
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THREE KEY CONSIDERATIONS

While all of  the Basic Requirements should be considered whenever engaging with 
children and young people, here are three key examples of  how business might apply 
specific requirements to this particular principle. 

 
Child-Friendly Environments/Working Methods
Young workers who take part in a training workshop or who wish to utilize the griev-
ance mechanism will be able to do so in a safe, child-friendly, child-sensitive, confiden-
tial, age-appropriate, gender and disability sensitive and accessible environment.  

 
Inclusive
All training processes will be inclusive and non-discriminatory. Girls and boys of  differ-
ent ages, backgrounds, as well as children with disabilities and children from different 
ethnic groups will be engaged in the development and implementation of  an internal 
human rights policy commitment. Likewise, all young workers will be able and encour-
aged to lodge complaints through the business’ grievance mechanism.

 
Safe and Sensitive to Risk
Business has ensured that young people will feel safe when participating in a workshop 
and that they will know who to talk to or where to go if  they feel unsafe or at risk for 
participating. Where appropriate, business has taken measures to ensure the confidenti-
ality of  young workers wishing to lodge complaints, and future risk of  harm coming to 
the young person has been considered and eliminated.
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“They [business] should also listen to 
the children who work in the compa-
ny and allow them to give their views 
on how to ensure their own safety at 
work...”  

15 year-old girl in Senegal
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Principle 4 
Safety / Protection of Children
“All business should ensure the protection and safety  
of children in all business activities and facilities.”
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THE PRINCIPLE IN BRIEF

Principle 4 calls upon business to ensure that its 
facilities are not used to abuse, exploit or harm chil-
dren. The dangerous areas within a business’ facilities 
should also not pose a threat to children and young 
people, whether during or outside of  business hours. 
This principle also requires business to adopt a “zero 
tolerance” policy towards violence, exploitation and 
abuse. Staff  should be made aware of  this policy and 
know that it also applies to business activities con-
ducted both on-site and outside of  the company’s fa-
cilities. By extension, business should take appropriate 
action when suspected violations of  this policy occur. 

Principle 4 also calls upon business to ensure the 
health and safety of  young workers. Specifically, these 
workers should not be involved in hazardous work. 
Finally, business should commit to establishing a child 
protection code of  conduct for its operations. 
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GOOD PRACTICE EXAMPLES

 
Sexual Exploitation and the Travel and Tourism Industry
Several businesses have liaised with an NGO dedicated to the eradication of  sex tour-
ism. Those businesses involved have pledged to adhere to a code of  conduct that aims 
to protect children from sexual exploitation throughout the travel and tourism industry. 
Similarly, in 2009, a large cosmetics company joined forces with an NGO to launch an 
initiative aimed at eradicating sex trafficking of  children and young people. Through a 
multi-media approach, the campaign raises awareness about trafficking, generates funds 
for vulnerable children and young people and demonstrates how decision-makers might 
affect change. These initiatives are articulated on the business’ website, through in-depth 
reporting, in leaflets, on social media and even through some of  the business’ product 
lines where a portion of  the proceeds are used to further the business/NGO’s joint 
anti-trafficking campaign.  

 
Fighting the Commercial Sexual Exploitation of  Children
EICYAC is a group of  young people from all over the world who fight against the 
commercial sexual exploitation of  children. The members of  the group range from 
between 16 and 25 years old. Importantly, EICYAC take care to ensure that children and 
young people can be involved in this fight against the commercial sexual exploitation of  
children. To achieve this end, EICYAC links young people with youth groups and are 
working to include both those who have experienced commercial sexual exploitation 
and those at risk. 
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IDEAS FOR CREATING SPACE AND OPPORTUNITY FOR PARTICIPATION

Business can create spaces and opportunities for children’s participation in several areas 
relating to Principle 4, here are some suggestions:

 
Safety Training/Workshops
Safety training and safety workshops for young workers are good ways for business to 
engage with young people. All matters of  safety, from hazardous work to reducing the 
possibility of  exploitation, could be addressed in on-site training activities. Here, young 
workers could also share their own issues around safety, issues that business may not 
have even considered. Yet, sharing information around issues of  safety could extend 
beyond on-site training workshops. Business, for instance, could consider offering the 
necessary materials, training and/or instruction to local schools in order to address 
safety issues directly and indirectly related to their own operations. Young workers them-
selves could lead seminars or workshops in the classroom where their peers and younger 
children could learn about important safety issues.

 
Establish a Child Protection Code of  Conduct
Business could engage with civil society and young people (and especially young work-
ers) in order to establish a child protection code of  conduct for its operations. A child 
protection code of  conduct is a succinct document that establishes procedures, proto-
cols and boundaries for a business’ employees who may interact with children through-
out the course of  the business’ operations. Young people’s voices could play an impor-
tant role from the outset and could also inform the entire development, implementation 
and monitoring processes. These “voices” could be expressed through confidential 
surveys or questionnaires. Together, business with civil society and young people could 
raise awareness about the importance and utility of  a child protection code of  conduct 
so that other businesses may adopt their own similar code. This engagement would be 
particularly compelling for those companies immediately linked to the business through 
business relationships (via products, services or operations). 
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THREE KEY CONSIDERATIONS

While all of  the Basic Requirements should be considered whenever engaging with 
children and young people, here are three key examples of  how business might apply 
specific requirements to this particular principle. 

 
Child-Friendly Environments/Working Methods
Any venue that will be used for child participation will provide a child-friendly and 
child-sensitive environment. This means that all processes and information related to 
the event should be presented to children in language that is accessible and understand-
able. Children also need to feel that they can participate in a decision making process 
in a safe, secure and confidential environment where they feel protected, respected and 
recognized. Child rights experts and/or other members of  civil society who have expe-
rience working with children will ensure that adults in attendance will be aware of  the 
basic requirements, procedures as well as all applicable policies and codes of  conduct re-
lated to working with children. Venues will also be accessible to children with disabilities.

 
Safe and Sensitive to Risk
This requirement relates directly to the core of  this principle. As such, business has 
taken special care to mitigate any potential abuse, exploitation or harm towards children 
during any participation opportunities. Business has likewise ensured that children and 
young people/young workers will feel safe when participating in a training workshop or 
when sharing their views on child protection.

 
Accountable
Business will ensure that the views and suggestions of  children and young workers and 
are seriously considered and that the participating children will receive feedback. In par-
ticular, business will demonstrate how participants’ input has affected the evolution of  
a child protection code of  conduct. Concurrently, business will explain to participants, 
where appropriate, why certain recommendations/calls to action were not implemented.    
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“...it is difficult for people in the commu-
nity to demand their rights to be fulfilled 
for fear of finding themselves jobless.”

Young person in Paraguay
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Principle 5 
Safety of Products / Services
“All business should ensure that products and services  
are safe, and seek to support children’s rights through them.”
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THE PRINCIPLE IN BRIEF

Principle 5 calls on business to ensure that its prod-
ucts and services are safe and do not cause harm to 
children. The principle also calls upon business to 
restrict children’s access to products and services 
that are not appropriate for children, such as alcohol. 
Business should also strive to prevent and eliminate 
the risk that its products and services could be used 
to abuse, exploit or otherwise harm children.   

Beyond these restrictive measures, business should 
take steps to improve the accessibility and availabil-
ity of  its products that are essential to the survival, 
development and better health of  children. Finally, 
Principle 5 calls on business to seek opportunities to 
support children’s rights through its products, services 
and distribution.
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GOOD PRACTICE EXAMPLES

 
Building Children’s Rights through Communication Media
In 2009, an NGO teamed up with an international mobile phone company to help em-
power children and youth in developing countries. The initiative – covering 14 countries 
across Africa – helped children and youth build life skills through a variety of  artful 
activities and also through the promotion of  children’s rights via various media including 
radio, music videos, television, the internet and mobile communication devices. Crucial-
ly, the initiative also supports two child telephone helpline and services to children who 
have been victims of  abuse or violence.  

 
Safety Awareness Campaign
Beginning in the 1990s, a British pharmaceutical company began to engage children and 
parents in an annual safety awareness campaign aimed at educating the public on poi-
sons in various household cleaners and sundry. The campaign produces posters, leaflets, 
factsheets and competition prizes. 
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IDEAS FOR CREATING SPACE AND OPPORTUNITY FOR PARTICIPATION

Business can create spaces and opportunities for children’s participation in several areas 
relating to Principle 5, here are a few suggestions:

 
Children’s participation in product and service design
Business could engage children via civil society at the planning and design stages of  a 
particular product or service. In this way, meaningful child participation could inform 
the product’s genesis and manufacturing processes. This could mean having young 
people in the drawing room, the design studio, or perhaps even on the shop floor. Such 
engagement – provided it meets the basic requirements for ethical child participation – 
could not only improve the effectiveness and safety of  a particular product or service, 
but also, by the very nature of  the process, respect and support children’s rights.17

 
Market Survey
Many businesses have already engaged children in various market surveys. Yet, Principle 
5 calls on business to engage children in a meaningful way, one that transcends tradition-
al sales-based approaches and serves as a means to define the needs of  children – with 
children – and therefore better supports and respect their rights. Moreover, business 
could benefit from hearing the views and concerns of  young people regarding the 
quality and safety of  certain services and products. In these ways, market surveys that 
are conducted in safe and child-friendly environments and with the assistance of  civil 
society can sharpen business’ response to the criteria called for in Principle 5.  

Support Child-Led Initiatives 
Business should explore how their products and services may be used to enhance and 
resource projects and activities designed and initiated by children. Children’s projects 
could have a wide range of  needs, from IT support, printing, telecommunications, trans-
portation, food, and so much more. Business should reach out to civil society groups in 
the community to understand their priorities and needs and explore partnership oppor-
tunities.   
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THREE KEY CONSIDERATIONS

While all of  the Basic Requirements should be considered whenever engaging with 
children and young people, here are three key examples of  how business might apply 
specific requirements to this particular principle. 

 
Relevant
Business will engage children to review only those products and services that have real 
relevance to their lives. It should be apparent to all parties involved that such participa-
tion directly supports and respects children’s rights. Finally, participants should not feel 
any pressure from adults to do so.

 
Inclusive
The proposed activities are inclusive and non-discriminatory. Girls and boys of  different 
ages, backgrounds, as well as children with disabilities and children from different ethnic 
groups are all given an opportunity to participate in discussing and defining the impact 
and issues of  the products and services in question, as well as an opportunity to sug-
gest ways that business can improve its products as services as they pertain to children’s 
rights. 

 
Accountable
Involving children from the outset can only strengthen business’ accountability to Prin-
ciple 5. Following a particular initiative, business will ensure that children’s views and 
suggestions are seriously considered and business will provide feedback to participating 
children. Whether it is participation in the design of  a product or service, in a market 
survey, or in a child-led initiative, business will demonstrate to participating children how 
the latter’s input affected the overall process.  
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“Consult children about the possible effect of 
the product/advertisement before launching 
them.”

Young person in the Philippines
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Principle 6 
Marketing / Advertising
“All business should use marketing and advertising  
that respect and support children’s rights.”
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THE PRINCIPLE IN BRIEF

Principle 6 asks business to ensure that its commu-
nications and marketing do not adversely impact 
children’s rights. To this end, business should guaran-
tee that all of  its product labelling is accurate, straight-
forward and complete. Business should consider the 
negative impact that sexualized body images and 
reinforced stereotypes may have on children when 
planning a marketing campaign. With this in mind, 
business should also consider the child’s greater sus-
ceptibility to manipulation.

This principle also calls on business to adhere to 
standards of  business conduct as detailed in various 
World Health Assembly instruments. Health related 
issues addressed within these instruments include the 
marketing of  breast-milk substitutes; tobacco; alco-
hol; and foods and non-alcoholic beverages.18

Finally, Principle 6 calls on business to use its com-
munications and marketing to advance children’s 
rights awareness, and to promote positive self-esteem, 
healthy lifestyles and non-violent values.       
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THREE KEY CONSIDERATIONS

 
Transparent and Informative
Business will provide children with quality child-friendly information so that they know 
what to expect by participating in a campaign/workshop. Business will inform children 
of  any limitations and set up realistic expectations from the onset. Business will be 
transparent and communicate the potential benefits (to both children and business) of  
any consultation or initiative.  

 
Respectful
Crucially, the products and services related to the campaign or initiative in question are 
age-appropriate. This essentially means that campaign organizers take into considera-
tion that evolving capacities of  the child representatives involved; something might, for 
example, be suitable for a 15 year old, but might not be for an 8 year old. 

 
Relevant
Business is engaging children in campaigns for products and services that have real 
relevance to their own lives. Children have expressed a desire to participate in these ac-
tivities. Children will benefit from the experience. Children who are participating do not 
feel any pressure from adults to do so. 

 
GOOD PRACTICE EXAMPLES

 
Media Literacy 
In 2002, an advertising business in the UK liaised with the British Government and 
various EU institutions to launch a “media literacy” programme aimed at children ages 
6 to 11. By providing educational materials to primary schools, the businesses involved 
helped these young children to think critically about advertising and its impact in the 
context of  their own daily lives. Since its inception, the initiative has been introduced in 
Belgium, Finland, Germany, Hungary, the Netherlands, Portugal and Sweden. 

 
Young Photographers
A multimedia organization in Bangladesh has successfully partnered with national and 
international organizations in several initiatives that challenge social inequality. One par-
ticular initiative saw children from poor working class families receive training in pho-
tojournalism. The resultant photographs have been featured in exhibitions and across 
film, television radio platforms. While most of  the child photographers involved could 
neither read nor write; some of  their powerful photographs were nominated for awards. 
These sorts of  initiatives can raise awareness about children’s rights and the value of  
children’s participation. 
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IDEAS FOR CREATING SPACE AND OPPORTUNITY FOR PARTICIPATION

Business can create spaces and opportunities for children’s participation in several areas 
relating to Principle 6, here are a few suggestions:

 
Media Literacy
Some businesses have already embarked on a non-profit “media literacy” initiative that 
educates young children about advertising. Business could consider providing education-
al materials to schools that help young people think critically about advertising and its 
impact. Apart from empowering young people with these crucial critical thinking skills, 
business will also benefit from hearing the views of  children about their own campaigns 
through such an initiative.

 
Campaigns for Children’s Rights Awareness
Business might consider devoting some space across its media outlets and within its var-
ious marketing campaigns to the issue of  children’s rights awareness. Whether through 
television, radio, film, internet, in print, on posters or various other marketing parapher-
nalia, business has a variety of  opportunities to raise the profile of  children’s rights and 
to engage young people to help achieve the desired results. 
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Principle 7 
Environment / Land Use
“All business should respect and support children’s rights in relation to  
the environment and to land acquisition and use.”
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THE PRINCIPLE IN BRIEF

Principle 7 calls upon business to minimize envi-
ronmental damage that its operations may cause. 
The principle also asks business to improve and not 
impede children’s access to natural resources. In 
terms of  land acquisition, business should undertake 
meaningful consultations with communities, including 
indigenous peoples, with an aim to avoid the dis-
placement of  communities. Certainly, displacement 
is sometimes inevitable. When this occurs, businesses 
should still try to ensure that children’s rights are re-
spected and supported. Finally, Principle 7 calls upon 
business to seriously consider the issue of  Green-
house gasses and its relationship to climate change. 
By extension of  this, business should have remedial 
measures in place for any potential environmental and 
health damage that its operations may cause.     
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THREE KEY CONSIDERATIONS

 
Transparent and Informative
Transparency and information are essential to open discussions on the issues of  both 
land acquisition and the environment. Transparency also lends itself  to mutually agreea-
ble terms for both business and community. As children are stakeholders in the commu-
nity, business can provide children with quality child-friendly information so that they 
understand the issues at hand. By extension of  this, business can inform children of  any 
limitations and set up realistic expectations from the onset.  

 
Child-Friendly Environments/Working Methods
Play spaces, by their very nature, provide children with a child-friendly environment. It is, 
however, imperative that the design and construction of  these spaces consider all children, 
and that accessibility issues with regards to children with disabilities have been addressed. 

 
Accountable
Business will ensure that children’s views and suggestions are seriously considered. The 
child’s voice, as discussed above, is essential in discussions focussed on the issue of  
land acquisition or indeed, in environmental impact assessments. Crucially, participating 
children need to witness how their input has informed the actions of  business in these 
important processes.   

 
GOOD PRACTICE EXAMPLES

 
Mining Company Working with the Community
While there is a dearth of  examples of  business supporting the participation of  chil-
dren within land acquisition and environmental impact contexts, there is inspiration and 
some lessons learnt from parallel efforts conducted with other stakeholder groups. A 
mining company, for example, has engaged with indigenous community members and 
various levels of  government in an extensive environmental assessment. The assessment 
provided quality opportunities for the participation of  community members. Moreover, 
a portion of  the funding for the assessment helped offset the technical advice that com-
munity members received to meaningfully participate in the study.      

 
Reusable Water Bottles
A British company has designed reusable/collapsible water bottles. The company has 
also embarked on a campaign in British schools to raise awareness about the negative 
environmental and health consequences related to bottled drinks. Representatives from 
the company do presentations themselves, but downloadable lesson plans are also availa-
ble to schools online. 
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IDEAS FOR CREATING SPACE AND OPPORTUNITY FOR PARTICIPATION

Business can create spaces and opportunities for children’s participation in several areas 
relating to Principle 7, here are a few suggestions:

 
Establishing a Place to Play
One effective initiative that business could undertake with respect to Principle 7 is 
the establishment of  a place to play for children and young people. Through funding, 
sponsorship or perhaps even building initiatives, business can add – and not subtract – 
to young people’s play space. Children would of  course benefit from the creation of  a 
new sports field, oval, pitch, rink or even park and playground. Yet, participation does 
not need to be limited to actual “play”; business could, for example, engage children via 
civil society in the planning stages of  a particular play space. Through this engagement 
business could survey children’s views to best ascertain what young people most want in 
their play spaces before plans are set in motion.    

 
Raising Environmental Awareness
Environmental educational initiatives are another effective way that business might 
engage children with respect to Principle 7. Business could consider offering necessary 
materials, training and/or instruction to local schools as to address a great variety of  en-
vironmental issues. Young people could learn what they can do to help the environment. 
At business’ prompting, these young people could themselves become ambassadors for 
environmental awareness, sharing their knowledge with family members and friends.          

Land Acquisition and Environmental Impact
With the aid of  civil society, business could engage in meaningful, informed consulta-
tion with children affected by land acquisition and/or subsequent environmental conse-
quences. Children could play a role in not only identifying and defining the problems but 
also in creating and implementing solutions. Where appropriate, business should take 
care to respect children’s rights to participation when planning and carrying out resettle-
ment and providing for compensation.
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Principle 8 
Security
“All business should respect and support  
children’s rights in security arrangements.”
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THE PRINCIPLE IN BRIEF

Principle 8 calls upon business to respect and support 
children’s rights in security arrangements. Business 
should ensure that children’s rights are clearly artic-
ulated in any contracts and arrangements that it has 
made with security service providers. Business should 
likewise ensure that its security personnel understand 
children’s rights. Crucially, children should not be used 
in security arrangements.   
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THREE KEY CONSIDERATIONS

While all of  the Basic Requirements should be considered whenever engaging with 
children and young people, here are three key examples of  how business might apply 
specific requirements to this particular principle. 

 
Inclusive
Business has ensured that any surveys, questionnaires or interviews with children and 
young people relating to the former’s security arrangements are inclusive and non-dis-
criminatory. Girls and boys of  different ages, backgrounds, as well as children with 
disabilities and children from different ethnic groups will all be given an opportunity 
to freely and safely participate and share their suggestions for and/or experiences with 
security service providers.

 
Supported by Training for Adults
Business has engaged with civil society to ensure that its security service providers have 
received training and guidance from a professional. Working with a professional and a 
trained third-party to support children’s rights can further assist to ensure the protection 
of  children and confidentiality of  the consultation.

 
Safe and Sensitive to Risk
This particular requirement is, obviously, of  paramount importance to Principle 8. 
Ultimately, business should provide children with an environment where they can safely 
share their experiences and recommendations related to a business’ security procedures. 
Children’s participation in these monitoring and evaluating processes must remain con-
fidential and the comments of  specific children untraceable to individual children. Any 
risks related to retribution must be addressed prior to the consultation.

 
IDEAS FOR CREATING SPACE AND OPPORTUNITY FOR PARTICIPATION

Here is one suggestion on how business might create space and opportunity for chil-
dren’s participation relating to Principle 8:

 
Monitoring and Evaluation of  Security Procedures:
Business could partner with civil society to engage young people in monitoring and evaluat-
ing their security procedures. Young people could flag needs and concerns regarding securi-
ty arrangements that business may not have considered. Young people might also be able to 
share their own experiences with business regarding certain security service providers. Such 
engagement between young people and business – provided it meets the basic standards of  
child participation – could take the form of  surveys, questionnaires, interviews and/or liais-
ing with children’s clubs or child-led organizations. The data gleaned could inform renewed 
policies and procedures for respecting and supporting children’s rights.
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“Companies [should] relate to the commu-
nity, with the people who live here, and are 
not just buildings.”

Young person from Costa Rica
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Principle 9 
Children in Emergencies
“All business should help protect children affected by emergencies.”
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THE PRINCIPLE IN BRIEF

Principle 9 calls upon business to help protect chil-
dren affected by emergencies and to avoid causing or 
contributing to the infringement of  children’s rights 
during emergencies. Business should recognize and 
try to safeguard against the different ways armed con-
flict and environmental emergencies negatively impact 
children and children’s rights. With this in mind, 
human rights due diligence should be an important 
consideration for business during emergencies. 

Business should also be aware that certain groups 
of  children are more vulnerable during emergencies. 
These groups include children with disabilities, as 
well as displaced, migrant, indigenous, separated and 
unaccompanied children. Likewise business should be 
aware that emergencies may affect boys and girls in 
different ways.

This principle also encourages business to raise 
awareness about the increased risks of  violence, 
abuse and exploitation of  children during emer-
gencies. Moreover, business should lend support to 
humanitarian initiatives during emergency response 
in ways that respect and support children’s rights. 
Finally, Principle 9 calls upon business to support 
sustainable peace and development.          
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THREE KEY CONSIDERATIONS

While all of  the Basic Requirements should be considered whenever engaging with 
children and young people, here are three key examples of  how business might apply 
specific requirements to this particular principle. 

 
Voluntary
Children’s participation in either emergency preparedness seminars or peace building 
workshops will be voluntary and they will be able to withdraw at any time.

 
Respectful
Children’s priorities and responsibilities during/after an emergency or in an area affected 
by armed conflict may be unique and may require special accommodations. 

 
Safe and Sensitive to Risk
During/after an emergency or in an area affected by armed conflict, there will be unique 
safety considerations. Business could help ensure safe transport for children to and from 
meeting places.

 
GOOD PRACTICE EXAMPLES

 
Disaster Risk Reduction Skills and Knowledge
Since 2005, Save the Children Sweden and its partners have worked with 25 schools in 
tsunami-affected areas in Thailand to enhance disaster risk reduction skills and knowl-
edge among children. This child-led disaster risk reduction programme has empowered 
children and young people through a variety of  activities, including the promotion of  
disaster preparedness in schools and communities. The programme has also given chil-
dren confidence in assessing disaster risk in their communities, as well as the knowledge 
of  what to do should a disaster occur.

 
Peace Clubs in Uganda
In 2007, children and young people from various ‘peace clubs’ in Uganda’s Gulu Dis-
trict were engaged in a thematic evaluation process on children’s participation in armed 
conflict, post conflict and peace building. Liaising with a NGO, child participants made 
recommendations on important issues affecting the lives of  children and young people 
living in camps and war affected areas in Northern Uganda. In particular, the partic-
ipant’s recommendations drew attention to the impact of  these issues on the safety, 
growth and development of  children. The children resolved to bring these recommen-
dations forth to the attention of  government, parents and other duty bearers.   
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IDEAS FOR CREATING SPACE AND OPPORTUNITY FOR PARTICIPATION

Business can create spaces and opportunities for children’s participation in several areas 
relating to Principle 9. Here are a couple of  examples:

 
Emergency Preparation/Disaster Risk Reduction
Emergency preparation training seminars and disaster risk reduction workshops would 
be a good way for business to support children’s participation. Business, with the 
assistance of  civil society, could help present opportunities for children to learn more 
about emergency preparedness. These opportunities could take the form of  on-site 
seminars or workshops. As children’s voices could play an important role throughout 
the developmental process of  emergency preparedness, business might consider en-
gaging young people from the outset. Children might, for instance, help identify unique 
needs in the case of  an emergency that business had not hitherto considered, including 
community mapping. Business might also consider engaging young people experienced 
in emergency preparedness and disaster risk reduction awareness. These young people 
could themselves lead seminars or workshops in the workplace or classroom where staff, 
other children and younger children could learn about important emergency procedures. 
Importantly, children can help protect themselves, their families and communities in the 
face of  emergencies. 

Peace Building Workshops 
With regards to armed conflict and post conflict contexts, business could partner with 
civil society to facilitate peace building workshops that would allow for children’s partic-
ipation. Business could consider liaising with NGOs, children’s clubs, peace clubs and 
associations, to review the impact that armed conflict exacted on children, their safety 
and their rights. The discussion could alert business to the special needs of  children 
affected by armed conflict. Business, with the help of  civil society, could facilitate these 
workshops through funding for travel, safety and accommodation, and/or through 
providing young people with a safe, child-friendly venue where peace building activities 
could be conducted.     
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Principle 10 
Community / Government Efforts
“All business should reinforce community and  
government efforts to protect and fulfill children’s rights.”
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THE PRINCIPLE IN BRIEF

Principle 10 calls on business to reinforce community 
and government efforts to protect and fulfil children’s 
rights. Essentially, this principle asks business to 
respect the rule of  law and to mindfully pay taxes so 
that corruption and tax evasion do not drain funding 
from social programmes aimed at children, and to 
help – and not undermine – the government’s efforts 
so that they meet their obligations with respect to 
protecting and fulfilling children’s rights. On top of  
this, Principle 10 encourages business to commit to 
social investment programmes for children in areas 
such as health, education, child rights awareness, rec-
reation and child protection. Ultimately, business’ ef-
forts should be coordinated with and complementary 
to existing governmental initiatives that help protect 
and fulfil children’s rights.
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GOOD PRACTICE EXAMPLES 

 
Young Documentary Film Makers 
In 2008, an international mobile phone company teamed up with a Canadian NGO 
for a programme that allowed young people the opportunity to make their own doc-
umentary film. The North American youth were guided by an experienced filmmaker 
and traveled to various developing countries where they volunteered and shot their own 
documentary film. The intention of  this social change initiative was to raise awareness 
about critical global issues and to foster a connection between North American youth 
and young people from the developing world. 

Child Rights Awareness Advocates
Some 360 children from 5 different countries in West Africa have wholeheartedly 
engaged in raising awareness about child rights in their respective communities. These 
trained advocates are primarily working together to end violent practices against chil-
dren. To this end, these children have produced radio segments devoted to the issue; 
produced illustrations for books, comic books, leaflets and posters which have been 
widely distributed throughout West Africa; developed child-led action plans on the issue; 
and have taken part in several community based activities including sporting events, 
theatrical performances, community meetings and discussions with leaders, all of  which 
have focussed on the various issues relating to violence against children. 
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IDEAS FOR CREATING SPACE AND OPPORTUNITY FOR PARTICIPATION

Many businesses are already engaged in social programmes where children are direct 
beneficiaries. While these are certainly worthwhile and important, there also exist various 
opportunities to specifically support children in helping to define and prioritize business 
activities and investment relating to Principle 10.  

Business can create spaces and opportunities for children’s participation in several areas 
relating to Principle 10. Here are a few ideas: 

 
Children’s Participation in Planning and Implementation
Business should support children’s participation in the planning and implementation 
stages of  any social investment initiative. Business might consider partnering with civil 
society to engage young people from the outset as children’s voices could play an im-
portant role throughout the developmental process of  a given programme or initiative. 
Similarly, children can play an active role in implementing programmes.      

Participation through Art
Art made by young people can articulate social issues for business to consider. Chil-
dren’s art might even suggest possible solutions. Such artistic endeavours can also raise 
the profile of  children’s rights. Business should therefore consider partnering with civil 
society to create space and opportunity for young people to express their thoughts 
and concerns through art. This could mean, for example, supplying young people with 
necessary tools: a camera and editing facilities for a documentary film; time at a local 
recording studio for a musical project; a computer for a graphic art piece; or perhaps a 
safe and suitable space for a dance ensemble performance.  

Facilitating Child Rights Governance
Children’s parliaments, student councils, and child rights governance initiatives are 
among the ways that children inform government decision making processes. These 
established mechanisms – and the children participating within them – can help define 
business activities related to Principle 10. Business can help support, invest and enable 
these structures through sponsorship and/or facilitation. Business should also consider 
cooperating and coordinating with existing government programmes that are institution-
alizing children’s rights and making them a part of  children’s everyday lives.  

Business Hearing Children’s Views
Young people’s voices could and should inform business’ investment into social pro-
grammes for children. Young people could, for example, be encouraged to attend and 
share their opinions at municipal chamber of  commerce meetings. In such “town hall” 
environments, local businesses would benefit from hearing the prerogative of  young 
people. These views would sharpen business’ focus and, as a result, social investment 
initiatives could be rendered more useful and effective. 
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THREE KEY CONSIDERATIONS

While all of  the Basic Requirements should be considered whenever engaging with 
children and young people, here are three key examples of  how business might apply 
specific requirements to this particular principle. 

 
Transparent and Informative
Children will have quality child-friendly information about a given programme or social 
investment initiative that business will be undertaking and they will also see how their 
participation might have an impact on such initiatives. 

 
Inclusive
The opportunities listed above are inclusive and non-discriminatory. Girls and boys of  
different ages, backgrounds, as well as children with disabilities and children from differ-
ent ethnic groups are all given an opportunity to participate in the various opportunities 
and social programmes.    

 
Safe and Sensitive to Risk
Business has liaised with the other involved stakeholders (e.g., school, various levels of  
government, civil society, artists, musicians, photographers, etc.), and has taken spe-
cial care to mitigate any potential abuse, exploitation or harm towards children during 
their participation at any of  the events listed above. Business has likewise ensured that 
children and young people/young workers will feel safe when participating in an artistic 
endeavour, a “town hall” meeting, or in any social investment initiative. 
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“Business should collaborate with the government in 
developing policies that will guide private and public 
partnerships.”

Young person in the Philippines



74

Useful Resources



75

USEFUL RESOURCES – ALL PRINCIPLES

Here are a few key resources that apply to virtually all 
of  the Children’s Rights and Business Principles and 
will help inform your own efforts towards supporting 
children’s participation. 

You, Your Rights and Business: A resource for 
children and young people about the Children’s 
Rights and Business Principles.
This booklet, developed by Save the Children, 
provides a child-friendly summary of  the Children’s 
Rights and Business Principles and helps children 
explore the role business plays in their lives. 

Alana Kapell, You, Your Rights and Business: A resource 
for young people and children about the Children’s Rights 
and Business Principles. Stockholm: Save the Children 
Sweden, 2013.

http://resourcecentre.savethechildren.se/library/you-
your-rights-business-resource-young-people-and-chil-
dren-about-childrens-rights-and

General Comment no.12: The Right of  the Child 
to be Heard.
Article 12 of  the Convention on the Rights of  the 
Child is a unique provision in a human rights treaty; it 
addresses the legal and social status of  children, who, 
on the one hand lack the full autonomy of  adults but, 
on the other, are holders of  rights. 

Committee on the Rights of  the Child, General Com-
ment no.12: The Right of  the Child to be Heard, CRC/C/
GC/12, July 2009.

Child-Led Data Collection: A guide for young 
people to learn how to do research and create 
positive change. 
This helpful child-led data collection methodology 
engages young researchers in gathering evidence on 
children’s situations and on child rights violations. The 
methodology is child-friendly and produces qualitative 
and quantitative evidence of  everyday needs and pri-
orities which can be used to inform change and raise 
awareness. Policies and programmes can then use this 
evidence to focus on needs that children themselves 
have asserted and reported in detail.

Lea Esterhuizen, Child-Led Data Collection: A guide for 
young people to learn how to do research and create positive 
change. Beirut: Save the Children Sweden, Regional Of-
fice for the Middle East and North Africa, 2012.

Every Child’s Right to be Heard: A Resource 
Guide on the UN Committee of  the Rights of  the 
Child General Comment no.12.
Every child’s right to express their views and have 
them taken seriously is enshrined in Article 12 of  the 
UN Convention on the Rights of  the Child. Despite 
many positive examples, however, most children are 
not included in discussions about issues that affect 
them. This resource guide is a companion document 
to the UN Committee on the Rights of  the Child 
General Comment no.12 on the Right of  the Child to 
be Heard. It outlines obligations to listen to children, 
and advises governments, NGOs, policy-makers and 
international agencies on how to include children’s 
views and opinions.

Gerison Lansdown, Every Child’s Right to be Heard: 
A Resource Guide on the UN Committee of  the Rights of  
the Child General Comment no.12. London: Save the 
Children UK on behalf  of  Save the Children and 
UNICEF, 2011.

How Business Affects Us: Children and young 
people share their perspectives on how business 
impacts their lives and communities. 
This document summarizes input received from over 
400 young people from nine different countries aged 
7–17. These young people participated in consulta-
tions to discuss the Children’s Rights and Business 
Principles Initiative. They explored: what is business; 
how does business affect our lives and rights; what 
role does business have to protect our rights; and 
more. They also reviewed a draft of  the Children’s 
Rights and Business Principles and gave their detailed 
recommendations. 

Alana Kapell, How Business Affects Us: Children and 
young people share their perspectives on how business impacts 
their lives and communities. Save the Children, UNICEF, 
Global Compact, 2012.

http://resourcecentre.savethechildren.se/library/
how-business-affects-us-children-and-young-people-
share-their-perspectives-how-business

http://resourcecentre.savethechildren.se/library/you-your-rights-business-resource-young-people-and-children-about-childrens-rights-and
http://resourcecentre.savethechildren.se/library/you-your-rights-business-resource-young-people-and-children-about-childrens-rights-and
http://resourcecentre.savethechildren.se/library/you-your-rights-business-resource-young-people-and-children-about-childrens-rights-and
http://resourcecentre.savethechildren.se/library/how-business-affects-us-children-and-young-people-share-their-perspectives-how-business
http://resourcecentre.savethechildren.se/library/how-business-affects-us-children-and-young-people-share-their-perspectives-how-business
http://resourcecentre.savethechildren.se/library/how-business-affects-us-children-and-young-people-share-their-perspectives-how-business
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...With Children: Examples of  children’s partici-
pation around the world. 
Plan International, Save the Children and War Child 
Holland joined forces to promote children’s partici-
pation and to increase understanding and awareness 
of  one of  the general principles found in the Con-
vention on the Rights of  the Child: ‘the right of  the 
child to express his or her views freely in all matters 
affecting him or her’. With Children shares a sampling 
of  projects and initiatives on children’s participation 
around the world, addressing issues of  discrimination, 
poverty, abuse, violence, exploitation and more.

Alana Kapell, ...With Children: Examples of  children’s par-
ticipation around the world. Stockholm: Save the Children 
Sweden, 2009.

 

A Guidebook on Spaces for Children’s Participa-
tion in ASEAN. 
The Guidebook on Spaces for Children’s Participation 
in ASEAN is intended for children and young people 
as well as adult child rights advocates. It is divided 
into two parts: (1) Introduction to ASEAN and (2) 
Introduction to Child Participation. In both discus-
sions, concrete examples of  spaces and activities that 
children have tried out before and those that can be 
explored in the future have been highlighted. Each 
country has different experiences and diverse circum-
stances that facilitate or inhibit children’s participation. 

Macalalad, Rhanch, Silvero V., Ryan, Fonacier Fellizar, 
and Irene, A Guidebook on Spaces for Children’s Participa-
tion in ASEAN. Bangkok: Asian Forum for Human 
Rights and Development (FORUM-ASIA), 2011.

The Basic Requirements for Effective and Ethi-
cal Children’s Participation. 
Developed by Save the Children, these are the 9 prac-
tice standards, known as the Basic Requirements for 
Effective and Ethical Children’s Participation. These 
were adopted into by a General Comment on Article 
12 of  the United Nations Convention on the Rights 
of  the Child.

UN Committee on the Rights of  the Child (CRC), Gen-
eral Comment No. 12: The right of  the child to be heard. New 
York: CRC/C/GC/1220, July 2009; Save the Children, 
The Basic Requirements for Effective and Ethical Children’s Par-
ticipation. Save the Children, publication pending, 2013.

http://www.refworld.org/docid/4ae562c52.html

Putting Children at the Centre: A Practical Guide 
to Children’s Participation. 
This is a guide that is designed to provide practical 
guidance for Save the Children staff  but it is also 
relevant to others working with children, including 
business. The publication offers advice on ways for 
practitioners to support children’s meaningful involve-
ment in the governance, planning, implementation, 
monitoring and evaluation of  their work. 

Save the Children, Putting Children at the Centre: A Prac-
tical Guide to Children’s Participation. London: Save the 
Children UK, 2010.

http://www.savethechildren.org.uk/resources/
online-library/putting-children-centre-practi-
cal-guide-childrens-participation

Consultation Toolkit: A practical guide to con-
sulting with children and young people on policy 
related issues.
This Consultation Toolkit aims to encourage and 
facilitate children and young people’s participation in 
the decision making process. The document is written 
for a wide audience, from people with no experience 
of  group work or consultations to those with exten-
sive experience, such as community workers, youth 
workers, teachers, local authority workers and facilita-
tors.

Scottish Executive’s Action Programme for Youth, 
Consultation Toolkit: A practical guide to consulting with 
children and young people on policy related issues. Scottish 
Executive’s Action Programme for Youth, 2009.

http://www.savethechildren.org.uk/resources/on-
line-library/consultation-toolkit

USEFUL RESOURCES – PRINCIPLE 1

Rights-Compatible Grievance Mechanisms: A 
Guidance Tool for Companies and Their  
Stakeholders.
This document reviews the importance of  effective 
grievance mechanisms. A rights-compatible mecha-
nism, as the document explains, is based on principles 
of  non-discrimination, equity, accountability, empow-
erment and participation, and integrates human rights 
norms and standards into its processes.

Corporate Social Responsibility Initiative, Rights-Com-
patible Grievance Mechanisms: A Guidance Tool for Compa-

http://www.refworld.org/docid/4ae562c52.html
http://www.savethechildren.org.uk/resources/online-library/putting-children-centre-practical-guide-childrens-participation
http://www.savethechildren.org.uk/resources/online-library/putting-children-centre-practical-guide-childrens-participation
http://www.savethechildren.org.uk/resources/online-library/putting-children-centre-practical-guide-childrens-participation
http://www.savethechildren.org.uk/resources/online-library/consultation-toolkit
http://www.savethechildren.org.uk/resources/online-library/consultation-toolkit
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nies and Their Stakeholders. Harvard: John F. Kennedy 
School of  Government, 2008.

http://www.reports-and-materials.org/Griev-
ance-mechanisms-principles-Jan-2008.pdf

Speaking Out, Being Heard: Experiences of  
child participation and accountability to children 
from around the world.
This publication brings together theoretical approach-
es and practical experiences from Save the Children’s 
extensive work to support children’s participation and 
promote greater accountability to children. Its broad 
aim is to facilitate learning and promote best practice 
in an accessible and relevant way. 

Kathryn O’Neill (ed.), Speaking Out, Being Heard. Ex-
periences of  child participation and accountability to children 
from around the world. Save the Children UK, 2010.

Children’s Participation in Corporate Social Re-
sponsibility.
In this report, children explore corporate social 
responsibility (CSR) in South Asia and Latin Ameri-
ca and its impact on families and communities. The 
information contained in this report was compiled 
through consultations with more than 150 girls and 
boys in Bangladesh, India, Pakistan, Peru, Paraguay 
and Venezuela ages 10–18. Children and young peo-
ple were asked why the private sector should invest in 
children and care about their rights.

Alana Kapell, Children’s Participation in Corporate Social 
Responsibility. Stockholm: Save the Children Sweden, 
2010.

http://resourcecentre.savethechildren.se/library/chil-
drens-participation-corporate-social-responsibility

Children are Everyone’s Business.
Business decisions, activities and relationships affect 
the lives of  children in many ways. This workbook 
was developed by UNICEF to support business’ 
efforts to better understand and address its impact on 
children in the workplace, marketplace, community 
and the environment. 

UNICEF, Children are Everyone’s Business, Pilot Work-
book. UNICEF, 2012.

www.unicef.org/csr/335.htm

USEFUL RESOURCES – PRINCIPLE 2

African Movement of  Working Children and 
Youth (official website)
The African Movement of  Working Children and 
Youth, a child-led movement founded in 1994, current-
ly has associations in 126 cities and villages in 21 coun-
tries of  sub-Saharan Africa. Referred to as AMWCY, 
it has almost 150,000 members, including housemaids, 
apprentices and independent working girls and boys, 
some of  whom are extremely marginalized. AMWCY 
has elaborated 12 desired rights of  children that guide 
the movement and help it fight child exploitation, 
harmful working conditions and child trafficking.  

http://maejt.org/

Concerned for Working Children (official website)
Concerned for Working Children is a not-for-profit 
secular, democratic development agency based in 
Bengaluru, India. Active since the late 1970s, it is one 
of  the first organisations in India to focus on working 
children and their needs. The organization works in 
partnership with children and their communities; local 
governments; and national and international agencies 
to implement viable, comprehensive and appropriate 
solutions to address the various problems that chil-
dren and their communities face, and is committed to 
empowering children and ensuring their democratic 
participation in all matters that affect them.

http://www.concernedforworkingchildren.org/

International Labour Organization: Help Desk 
on Business and Child Labour (official website) 
The International Labour Organization’s online help 
desk on Business and Child Labour provides links to a 
variety of  practical resources and tools. These include:

• Employers’ and Workers’ Handbook on Hazardous 
Child Labour

• Eliminating Child Labour: Guide for Employers 

• Training manual to fight trafficking in children for 
labour, sexual and other forms of  exploitation

• Child Labour Monitoring Resource Kit

• Safe work for youth toolkit, employers pack

• Tackling child labour in agriculture

• Case studies of  private sector contribution to com-
bating child labour

http://www.reports-and-materials.org/Grievance-mechanisms-principles-Jan-2008.pdf
http://www.reports-and-materials.org/Grievance-mechanisms-principles-Jan-2008.pdf
http://resourcecentre.savethechildren.se/library/childrens-participation-corporate-social-responsibility
http://resourcecentre.savethechildren.se/library/childrens-participation-corporate-social-responsibility
http://www.unicef.org/csr/335.htm
http://maejt.org/
http://www.concernedforworkingchildren.org/
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The help desk also provides links to the ILO’s legal 
standards, including:

• Minimum Age Convention

• Minimum age recommendation

• Worst forms of  Child Labour Convention

• Worst forms of  CL recommendation

• ILO Tripartite Declaration of  Principles concerning 
Multinational Enterprises and Social Policy, 1977 
(4th revision 2006)

http://www.ilo.org/empent/areas/business-help-
desk/tools-resources/WCMS_DOC_ENT_HLP_
CHL_TOO_EN/lang--en/index.htm

MOLACNATS (official website)
The Latin American and Caribbean Movement of  
Working Children and Adolescents represent young 
people in over 15 countries. Child and youth workers 
organize assemblies and decide movement strategies 
and actions.

http://molacnats.org/

Children’s and Adolescent’s Participation and 
Protection from Sexual Abuse and Exploitation.
This paper presents an overview of  government com-
mitments to strengthen participation by children and 
adolescents to protect them from sexual abuse and 
exploitation. It also considers concrete recommenda-
tions for strengthening young people’s involvement 
in their own protection, based on their recommenda-
tions about what is needed to realize the Stockholm 
Declaration and Agenda for Action.15 The paper also 
highlights the importance of  strengthening child 
protection systems, developing and strengthening 
child-led groups and networks, and creating processes 
and mechanisms for children to access information, 
express their views, participate in practice and policy 
matters concerning them, and provide and receive 
feedback.

Clare Feinstein and Claire O’Kane, Children’s and 
Adolescent’s Participation and Protection from Sexual Abuse 
and Exploitation. Innocenti Working Papers 2009-
09. Florence: UNICEF Innocenti Research Centre, 
2008.

Children’s Views and Definitions of  Harmful 
Work: Implications for policies and practice 
This report presents the views of  380 children from 
Bangladesh on the work they do and why. The report 
also articulates what these children consider to be 
harmful work. The document aims to develop a 
shared understanding of  children’s situations so that 
all those responsible – NGOs, government, commu-
nities and parents – can better protect children from 
harmful work.

Lamia Rashid and Mahfuza Haque, Children’s Views 
and Definitions of  Harmful Work: Implications for policies 
and practice. Save the Children UK, Dhaka, 2005.

Eliminating Child Labour: Guides for Employers.
Jointly produced by the International Labour Organ-
ization and the International Organisation of  Em-
ployers, these guides consider child labour from the 
perspective of  employers and their organizations. The 
guides draw on the experiences of  staff  members 
from various national employers’ organizations. The 
document includes examples of  positive actions taken 
by employers and their organizations. 

Paul Vandenberg, Eliminating Child Labour: Guides for 
Employers. Series of  Guides. Bureau for Employers’ 
Activities, International Labour Office and the Inter-
national Organisation of  Employers, 2007.

USEFUL RESOURCES – PRINCIPLE 3

From Child Labour to Children in Charge: A 
handbook on child-led organisation and advocacy 
on child labour. 
This handbook provides theoretical and practical 
knowledge on child-led organizations and advocacy 
on child labour. The project ‘Child-led Organisation 
and Advocacy on Child Labour’ targets children en-
gaged in hazardous work in Bangladesh and focuses 
on the participation of  these children in activities and 
decisions concerning their own lives. This handbook 
also includes a detailed description of  different meth-
ods and processes to help understand the basic ideas 
of  child-led advocacy and translate these basic ideas 
into other contexts to benefit children dealing with 
different issues in other parts of  the world. 

Lotte Ladegaard, From Child Labour to Children in Charge: 
A handbook on child-led organisation and advocacy on child la-
bour. Dhaka: Save the Children Sweden-Denmark, 2009.

http://www.ilo.org/empent/areas/business-helpdesk/tools-resources/WCMS_DOC_ENT_HLP_CHL_TOO_EN/lang--en/index.htm
http://www.ilo.org/empent/areas/business-helpdesk/tools-resources/WCMS_DOC_ENT_HLP_CHL_TOO_EN/lang--en/index.htm
http://www.ilo.org/empent/areas/business-helpdesk/tools-resources/WCMS_DOC_ENT_HLP_CHL_TOO_EN/lang--en/index.htm
http://molacnats.org/
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http://www.savethechildren.dk/Publications-in-eng-
lish.aspx?ID=798&ProductID=PROD303

On the Path to their Truth: A study in 6 factories 
in China listening to the voices of  young migrant 
workers.
This study involved hundreds of  young migrant 
workers in six factories in southern China. The aim 
of  the study was to hear from the young workers 
themselves how they view their lives, specifically their 
work situations, and listen to their dreams and aspira-
tions. Factory managers also took part in the research. 
The report includes recommendations for firms to 
improve their management strategies, providing staff  
with more opportunities to participate and enhanc-
ing relationships between young workers and local 
communities. 

Helen Leavey (ed.), On the Path to their Truth: A study 
in 6 factories in China listening to the voices of  young migrant 
workers. Beijing: Centre of  Child Rights and Corporate 
Social Responsibility, 2011.

You may also want to visit Center for Child-Rights & 
Corporate Social Responsibility: http://ccrcsr.com/

Decent Working Time: Balancing Workers’ 
Needs with Business Requirements. 
This document reviews “Decent Work”, a concept 
defined by the International Labour Organization 
that promotes opportunities for women and men to 
obtain decent and productive work, in conditions of  
freedom, equity, security and human dignity.  

ILO, Decent Working Time: Balancing Workers’ 
Needs with Business Requirements. Geneva: Inter-
national Labour Office, Conditions of  Work and 
Employment Programme, 2007.

http://www.ilo.org/wcmsp5/groups/public/---ed_
protect/---protrav/---travail/documents/publication/
wcms_145391.pdf

USEFUL RESOURCES – PRINCIPLE 4

Guide to Children and Young People’s Participa-
tion in Actions against Corporal Punishment.
The guide was created using the results of  on-going 
research with adults working with children on corpo-
ral punishment. It includes examples of  how children 

all over the world are taking action against corporal 
punishment. The information presented herein is 
primarily aimed at adults working with children on 
corporal punishment, but may also be useful to those 
willing to address the issue in the home, at school or 
in the workplace. 

Elinor Milne, Guide to Children and Young People’s Partic-
ipation in Actions Against Corporal Punishment. End All 
Corporal Punishment of  Children, 2011.

Children’s Right to be Heard and Effective Child 
Protection: A guide for Governments and chil-
dren’s rights advocates on involving children and 
young people in ending all forms of  violence. 
This publication offers guidance and practical exam-
ples to show the varied roles children can play in im-
plementing the overarching recommendations of  the 
United Nations Secretary General’s Global Study on 
Violence against Children. The publication also con-
siders different conceptions and practical approaches 
to participation, as well as the choices and challenges 
facing adults engaged in – or preparing to be engaged 
in – the implementation of  children’s rights.

Carolyne Willow, Children’s Right to be Heard and Effec-
tive Child Protection: A guide for Governments and children’s 
rights advocates on involving children and young people in 
ending all forms of  violence. Bangkok: Save the Children 
Sweden, 2010.

USEFUL RESOURCES – PRINCIPLE 6

Another Perspective: How journalists can pro-
mote children’s human rights and equality.
These guidelines were produced to inform journalists 
about children’s human rights, to encourage increased 
and better reporting on children’s and young peo-
ple’s issues, and to share the views and experiences 
of  young children’s rights activists. These guidelines 
encourage media to undertake a much broader role in 
promoting and disseminating children’s rights.

Carolyne Willow, Amanda Barnes and Sam Dimmock, 
Another Perspective: How journalists can promote 
children’s human rights and equality. London: Children’s 
Rights Alliance for England, 2009.

http://www.crin.org/docs/Another_Perspective.pdf

http://www.savethechildren.dk/Publications-in-english.aspx?ID=798&ProductID=PROD303
http://www.savethechildren.dk/Publications-in-english.aspx?ID=798&ProductID=PROD303
http://ccrcsr.com/
http://www.ilo.org/wcmsp5/groups/public/---ed_protect/---protrav/---travail/documents/publication/wcms_145391.pdf
http://www.ilo.org/wcmsp5/groups/public/---ed_protect/---protrav/---travail/documents/publication/wcms_145391.pdf
http://www.ilo.org/wcmsp5/groups/public/---ed_protect/---protrav/---travail/documents/publication/wcms_145391.pdf
http://www.crin.org/docs/Another_Perspective.pdf
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USEFUL RESOURCES – PRINCIPLE 7

Right to a Future: Climate change negotiations 
must be accountable to children. 
Save the Children calls upon the voices and experi-
ences of  children to be at the heart of  the climate 
change debate. Published for the 2010 climate change 
conference in Cancun, this briefing makes a series of  
recommendations to policy-makers so that they might 
uphold children’s rights now and for the future.

Save the Children, Right to a Future: Climate change nego-
tiations must be accountable to children. London: Save the 
Children UK, 2010.

http://www.savethechildren.org.uk/resources/
online-library/right-future-climate-change-negotia-
tions-must-be-accountable-children

USEFUL RESOURCES – PRINCIPLE 9

The Alert Rabbit. 
These books present a story about animals who 
prepared themselves for natural disasters and were 
subsequently safe from wild fire. Composed by a 
group of  primary school students from Baan Talae 
Nok School in Ranong Province with support from 
Rabatbai Group (Thailand), the book teaches children 
about the importance of  disaster preparedness and 
basic education about natural disasters. This publica-
tion was dedicated to those who lost their lives and 
the survivors of  the 26 December 2004 tsunami.

Baan Talae Nok Schoolchildren and Rabatbai Group, 
The Alert Rabbit. Parts 1 and 2. Save the Children Swe-
den Southeast Asia and The Pacific Regional Office, 
Bangkok: 2008.

In the Face of  Disaster: Children and climate 
change.
This document explores the potential impact of  
climate change and natural disasters on children, in 
particular on their health, nutrition, protection and 
education. It looks at disaster risk reduction, and the 
importance of  involving children and communities in 
these strategies. Given the increase in natural disasters 
as a result of  climate change, the report looks at the 
need to increase humanitarian response for children 
in disasters. The report shows that children are not 
merely victims of  natural disasters. 

Paula McDiarmid, In the Face of  Disaster: Children and 

climate change. International London: Save the Children 
Alliance UK, 2008.

Guidelines for Children’s Participation in Hu-
manitarian Programming. 
These guidelines have been developed building upon 
key findings from an organizational review of  chil-
dren’s participation in humanitarian programming. 
The guidelines support emergency preparedness ef-
forts to strengthen staff  and partners’ capacity to sup-
port meaningful children’s participation, and guidance 
and tools to enhance meaningful children’s participa-
tion in the emergency response, and in transitions to 
relief, reconstruction and peace building processes. 

Claire O’Kane, Guidelines for Children’s Participation in 
Humanitarian Programming. Save the Children, 2013.

Accountability Matters in Emergencies: Listen-
ing to children and responding to their feedback 
during Save the Children’s humanitarian re-
sponse in Myanmar (Burma).
In the aftermath of  Cyclone Nargis that devastated 
Myanmar in May 2008, and as part of  Save the Chil-
dren’s efforts to improve accountability to children 
and their communities within an emergency context, 
Save the Children Myanmar undertook an evalua-
tion of  their emergency response, actively involving 
children in the feedback process. This case study 
concerns the creation of  information centres in local 
communities in Myanmar where children and families 
were able to feedback on Save the Children’s emer-
gency response. It also shares key achievements and 
lessons learned in emergencies.

Kyaw Ko Thet, Ei Ei Khin and Ei Thant Khing, 
Accountability Matters in Emergencies: Listening to children and 
responding to their feedback during Save the Children’s humani-
tarian response in Myanmar (Burma). London: Save the Chil-
dren UK; Yangon: Save the Children in Myanmar, 2010.

USEFUL RESOURCES – PRINCIPLE 10

Children in Politics: A Collection of  11 Inspiring, 
Motivating and Suggestive Case Studies on Chil-
dren’s Engagement in Governance.
This report shares experiences and lessons learned 
from Save the Children Members and country 
programmes along with examples from the United 

http://www.savethechildren.org.uk/resources/online-library/right-future-climate-change-negotiations-must-be-accountable-children
http://www.savethechildren.org.uk/resources/online-library/right-future-climate-change-negotiations-must-be-accountable-children
http://www.savethechildren.org.uk/resources/online-library/right-future-climate-change-negotiations-must-be-accountable-children
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Nations Children’s Fund (UNICEF) Nepal and Plan 
Kenya on how to successfully engage children in 
governance. Common to all case studies in this report 
is that partnerships between local governments, civil 
society, and children have been formed, and the 
quality of  the relationships has gradually improved as 
trust has been built and adults have recognised that 
children have a “great deal to contribute” in terms of  
problem analysis and ideas for solutions.

Lotte Ladegaard and Lisbeth Dina Jensen, Children in 
Politics: A Collection of  11 Inspiring, Motivating and Sug-
gestive Case Studies on Children’s Engagement in Governance. 
The Child Rights Governance Global Initiative, Save 
the Children, 2012.

http://resourcecentre.savethechildren.se/library/
child-rights-governance-children-politics-collec-
tion-11-inspiring-motivating-and-suggestive

Pushing the Boundaries: A guide to increasing the 
realisation of  children’s civil rights and freedoms. 
This guide was developed to support Child Rights 
Governance (CRG) staff  to develop programme 
work and to strengthen the civil rights and freedoms 
of  children within their broader CRG programme 
strategy. The guide explores new areas of  program-
ming and systematic efforts by governments, civil 
society, media and other actors to develop policies, 
legislation, structures and processes that increase 
the fulfilment of  civil and political rights for all 
children. It also reviews risk assessments and risk 
mitigation strategies to identify strategic opportuni-
ties and planning to overcome obstacles specific to 
each socio-cultural and political context in order to 
effectively and safely promote children’s civil rights 
and freedoms.

Claire O’Kane, Pushing the Boundaries: A guide to increas-
ing the realisation of  children’s civil rights and freedoms. The 
Child Rights Governance Global Initiative, Save the 
Children, 2013.

http://resourcecentre.savethechildren.se/library/
pushing-boundaries-guide-increasing-realisation-chil-
drens-civil-rights-and-freedoms

Child Rights Governance: Making a reality of  
children’s rights.
This short report reviews how Child Rights Gov-
ernance can hold governments to account, influence 

budgets, empower children, strengthen civil society, 
and improve national legal systems. 

Save the Children, Child Rights Governance: Making a 
reality of  children’s rights. Save the Children Denmark, 
2011.

http://resourcecentre.savethechildren.se/library/
child-rights-governance-making-reality-chil-
drens-rights

Children and Good Governance.
Involving children in discussions about governance 
and ensuring that the realization of  their rights is a 
measure of  good governance can help improve gov-
ernment performance and build more effective states, 
especially in challenging environments. This brief  
reviews the fact that children have remained largely 
invisible. It also demonstrates why children matter for 
good governance, and how focusing on child rights 
can improve governance.

Save the Children, Children and Good Governance. Save 
the Children, January 2010.

http://www.savethechildren.org.uk/resources/on-
line-library/policy-brief-children-and-good-governance

Animate it! Training Manual: A reference guide 
for trainers and children in using animation to 
promote child rights. 
Animate it! is a method used to allow children to 
design and produce animated films to discuss their 
concerns, report on their situation and educate 
other children and adults about issues important to 
their lives. Children are fully responsible for making 
all parts of  the film: they write the story, draw and 
colour the characters in the film and give voices to 
the characters they create. This manual is designed 
primarily for people who work with children, children 
themselves and trainers who will coach others on 
Animate It!.

Seitz, Charmaine (ed.), Animate it! Training Manual: A 
reference guide for trainers and children in using animation to 
promote child rights. Beirut: Save the Children Sweden 
Regional Office, 2011.

http://resourcecentre.savethechildren.se/library/child-rights-governance-children-politics-collection-11-inspiring-motivating-and-suggestive
http://resourcecentre.savethechildren.se/library/child-rights-governance-children-politics-collection-11-inspiring-motivating-and-suggestive
http://resourcecentre.savethechildren.se/library/child-rights-governance-children-politics-collection-11-inspiring-motivating-and-suggestive
http://resourcecentre.savethechildren.se/library/pushing-boundaries-guide-increasing-realisation-childrens-civil-rights-and-freedoms
http://resourcecentre.savethechildren.se/library/pushing-boundaries-guide-increasing-realisation-childrens-civil-rights-and-freedoms
http://resourcecentre.savethechildren.se/library/pushing-boundaries-guide-increasing-realisation-childrens-civil-rights-and-freedoms
http://resourcecentre.savethechildren.se/library/child-rights-governance-making-reality-childrens-rights
http://resourcecentre.savethechildren.se/library/child-rights-governance-making-reality-childrens-rights
http://resourcecentre.savethechildren.se/library/child-rights-governance-making-reality-childrens-rights
http://www.savethechildren.org.uk/resources/online-library/policy-brief-children-and-good-governance
http://www.savethechildren.org.uk/resources/online-library/policy-brief-children-and-good-governance
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1. The Children’s Rights and Business Principles provide a comprehensive framework for understanding and ad-
dressing the impact of  business on the rights and well-being of  children. See, UNICEF, UN Global Compact and 
Save the Children, Children’s Rights and Business Principles, (UNICEF, UN Global Compact and Save the Chil-
dren, 2011). Likewise, children’s rights are outlined by the Convention on the Rights of  the Child, and the International 
Labour Organization’s Convention No. 138 on Minimum Age and Convention No. 182 on Worst Forms of  Child Labour. 

2. Save the Children, How to use the Children’s Rights and Business Principles: A Guide for Civil Society Organizations, (Stock-
holm: Save the Children Sweden, 2013).

3. For further discussion see, UNICEF, UN Global Compact and Save the Children, Children’s Rights and Business 
Principles Initiative: Executive Summary of  Mapping of  Links Between Business and Children Rights, (UNICEF, UN Global 
Compact and Save the Children, 2011), 4-5. www.business-humanrights.org

4. Gerison Lansdown, Every Child’s Right to be Heard: A Resource Guide on the UN Committee on the Rights of  the Child 
General Comment No. 12, (London: Save the Children UK, 2011), 4.

5. For a couple of  key sources that will help you navigate child participation and the UN Committee on the Rights 
of  the Child General Comment No. 12, see: Lansdown, Every Child’s Right to be Heard; Alana Kapell, What is? Chil-
dren’s Participation, Leaflet Series, (Stockholm: Save the Children and Plan International with War Child Holland, 
2010).

6. Lansdown, Every Child’s Right to be Heard., 147-150.

7. Ibid., 147-8.

8. Ibid., 148.

9. See, UN Committee on the Rights of  the Child (CRC), General Comment No. 12: The right of  the child to be heard, 
(New York: CRC/C/GC/1220, July 2009); Save the Children, The Basic Requirements for Effective and Ethical 
Children’s Participation, (Save the Children, publication pending, 2013).

10. See, Save the Children, Basic Requirements for Effective and Ethical Children’s Participation.
11. See, United Nations, Guiding Principles on Business and Human Rights: Implementing the United Nations “Protect, Respect 

and Remedy” Framework, (New York; Geneva: United Nations, 2011).

12. See, Save the Children, Basic Requirements for Effective and Ethical Children’s Participation.
13. These mechanisms should meet the standards for non-judicial grievance mechanisms as outlined in Principle 31 

of  the Guiding Principles on Business and Human Rights. 
14. UN Committee on the Rights of  the Child (CRC), General Comment No. 12; Save the Children, Basic Requirements for 

Effective and Ethical Children’s Participation.
15. Both the Stockholm Declaration and the Agenda for Action call upon all states to give high priority to taking action 

against the commercial sexual exploitation of  children. These instruments also call on participating states to de-
velop national plans of  action of  their own, to commit funds and resources to execute said plan, and to develop 
monitoring mechanisms to monitor the initiative. See, The Stockholm Declaration and Agenda for Action. Adopted at 
the First World Congress against Commercial Sexual Exploitation of  Children, Stockholm, Sweden, 27-31 August 
1996. http://www.childcentre.info/the-stockholm-declaration-and-agenda-for-action/

16. These mechanisms should meet the standards for non-judicial grievance mechanisms as outlined in Principle 31 
of  the Guiding Principles on Business and Human Rights. 

17. See, UN Committee on the Rights of  the Child (CRC), General Comment No. 12; Save the Children, Basic Requirements 
for Effective and Ethical Children’s Participation.

18. Instruments on marketing and health include: The International Code of  Marketing of  Breast-Milk Substitutes 
(1981); The WHO Framework Convention on Tobacco Control (2003); Set of  Recommendations on the Market-
ing of  Foods and Non-Alcoholic Beverages to Children; The World Health Assembly’s Global Strategy to Reduce 
the Harmful Use of  Alcohol (2010).
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The views from children in this guide are taken from several consultations with children about corporate social 
responsibility; the Children’s Rights and Business Principles and from child rights reporting, especially regarding the 
impact of  the business sector. The quotes are anonymous and not connected to the photographs.

Photographs: Cover: Colin Crowley/Save the Children; page 2: Krister Jay Borja for Save the Children; page 4: GMB 
Akash/Panos Pictures/Save the Children; page 6: Jonathan Hyams/Save the Children; page 8: Robert McKechnie; 
page 10: Elizabeth Dalziel/Save the Children; page 12: Sylvain Cherkaoui/Cosmos/Save The Children;  
page 14: Ken Hermann/Save the Children; page 16: Hedinn Halldorsson/Save the Children; page 18: Suzanne Lee/
Save the Children; page 22: Hedinn Halldorsson/Save the Children; page 28: Ken Hermann/Save the Children;  
page 33: Hedinn Halldorsson/Save the Children; page 34: Susan Warner; page 39: Brenda Bannon/Save the Children; 
page 40: Lars Hartmann; page 45: Dan Alder/Save the Children; page 46: Oskar Kullander/Save the Children; page 
51: Krister Jay Borja for Save the Children; page 52: David duChemin; page 56: Mats Lignell/Save the Children;  
page 60: Anas Baba/Save the Children; page 63: Jonathan Hyams/Save the Children; page 64: Sylvain Cherkaoui/
Cosmos/Save The Children; page 68: Hedinn Halldorsson/Save the Children; page 73: Jonathan Hyams/Save the 
Children; page 74: Louis Leeson/Save the Children.
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BUSINESS AND CHILDREN’S 
PARTICIPATION
  
HOW BUSINESSES CAN CREATE OPPORTUNITIES 
FOR CHILDREN’S PARTICIPATION

Business and Children’s Participation serves to inspire 
businesses and civil society organizations interested  
in respecting and supporting children’s rights. The 
guide deals specifically with the child’s right to be 
heard as it relates to the ten Children’s Rights and 
Business Principles.

Businesses and civil society organizations can  
reference this guide for critical information relating  
to children’s participation. 

Business and Children’s Participation also provides helpful 
suggestions on how business, working with civil society, 
might create space and opportunity for children’s 
participation. The guide also contains a list of good 
examples of how business has already engaged with 
children and young people.


